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DIGITAL COMMUNICATION TOOLS FOR ONLINE BUSINESS 

 

Sokil Ya. S.6 

Sokil O. H.7 

 

The modern economy environment and theoretical substantiation record the 

emergence of new marketing communication roles, increasingly actualizing the crucial 

role of building an online customer relationship management. The researchers note a 

steady decline in the effectiveness of traditional communication tools and media and the 

degree of trust in them for all the growing importance of Internet communications. 

Among the reasons the following are generalized: society information development and 

an increase in the audience of the Internet, a change in consumer psychology and 

consumer characteristics of millennials, striving for omnichannel, personalization of 

interaction and blurring of boundaries between online and offline space, an increase in 

the consumer communication activity and the intensity of their experience exchange. 

The online stores' advantages are the ability to offer customers a wide assortment, 

in stock and on order, automatic registration and immediate customer support, accepting 

payments in various ways for the client's convenience. The author considers the main 

digital communication tools by the example of the online store as follows: 

− the market share of online sales of toys is growing every year; 

− there is no seasonal occurrence, and the highest stage of sales is observed 

before the holidays; 

− minimum start-up capital, since the initial costs do not include the rental of 

premises (only the creation and content of the site); 

− in online stores, toys are more popular, which are more expensive in 

traditional stores (⅓ of all sales); 

− no territorial limitations since the goods can be sold anywhere in the country 

and even abroad; 

− the possibility of product differentiation doesn't limit by the storage capacity – 

the store manager adds a commodity item to the site; 

− convenient end-to-end web analytics allows a store owner to track user actions 

on the site and their preferences and analyze efficiency; 

− automation of the online store – the process of choosing and making a 

purchase by the user requires virtually no personnel. 

The main communication tools of Internet marketing for the researched business: 

 
6 Ph.D., assoc. prof., Dmytro Motornyi Tavria State Agrotechnological University (Ukraine) 
7 D.Sc., prof., Dmytro Motornyi Tavria State Agrotechnological University (Ukraine) 
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1. Own website and social media channels with quality content in reliance on a 

single concept in the sales promotion of baby goods. Active communication (buzzing) 

with actual and potential consumers in live broadcasts, in comments under publications, 

publication of stories with the demonstration of novelties and the most popular positions 

of the store, placement of own and customer video reviews of goods, acceptance of 

orders, and personal communication in private messages. Marketing strategy involves 

integration with the services needed to automate the processes of online business and 

self-service consumers: marketplaces, payment services, delivery services. 

2. Price comparison services in online stores. 

3. Placement of goods on integrator sites. 

4. Website SEO-promotion and LSI-copywriting – site optimization for search 

engines (keyword research, paid listings, competitive analysis and other services that 

will increase search traffic to the site). 

5. Contextual advertising – generating ads on Google Advertising services and 

demonstrating to users on search engines. 

6. Targeted advertising, shown to the target audience, as determined by the main 

segmentation criteria. 

7. Advertising in profile communities. 

8. Promoting a personal brand – an acquaintance of the audience and subscribers 

with their own happy family, providing advice on raising children, acting as an expert. 

Internet marketing is closely related to the concept of the conversion funnel. 

Conversion is the audience's transition from the visitors to the consumers as follows 

their implementation of the target action (purchase of goods, news’ subscriptions). In 

turn, the conversion funnel is a visualization of the conversion process stages.  

The business activity efficiency in the Internet is assessed using the following 

digital KPIs and metrics: website traffic and website visits per marketing channel 

(website monitoring tools); sessions (the number of visits company’s websites receives) 

and average session duration (general indicator of how long visitors spend on your site 

entirely); bounce rate (the percentage of users who leave from your website after 

viewing only one page); conversion rate (the number of conversions made on your site); 

cost per acquisition (CPA is relevant when you have returning customers), cost per click 

(both pay-per-click marketing); click-through rate (CTR shows how effectively your 

website’s call-to-actions attract user’s attention and make them click for more 

information); page views (the total number of viewed pages); traffic by source (this 

metric tells precise where your website visitors are coming from); email open rate 

(EMR measures the number of users who open email as compared to the overall number 

of those who received it) [1, 2]. 

For the business, it will be valuable to calculate the indicator that determines the 

"return" from one client concerning how much it cost to attract. As a result of this ratio, 

the marketer concluded the unprofitability of the business, the loss of funds from each 

new customer (buyer), the efficiency of the existing business model, or growth potential 

per the possibility of using the economic effect of scale. 
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IT IMPLEMENTATION IN MODERN TRANSPORT SYSTEMS 

 

Ukrainskyi Y.8 

 

The active growth of transport systems and the problems associated with this 

process (traffic congestion, reduced road safety, an increase in the negative impact of 

transport on the environment) require new approaches in developing solutions. The 

experience of integrating information management systems into technological processes 

and transport systems allows us to conclude that it is advisable to introduce them into 

the urban logistics system. 

The main task of information systems in transport is the collecting and processing 

of information in accordance with the goals and objectives of the transport management 

system. 

A promising direction for the development of information transport systems in 

large industrial areas is the construction of a road traffic coordination center, with the 

help of which it is possible to reduce the number of traffic jams and create an 

opportunity for planning travel routes by public transport and a private car, taking into 

account transport corridors connecting links of one technological supply chain of 

industrial cargo flows from producer to consumer. 

The main advantages of the introduction of information systems in transport are 

an increase in throughput, a decrease in the level of accidents and toxic emissions, a 

decrease in energy consumption, an increase in the quality of the network's functioning 

is realized by providing each participant in the movement with information on the 

optimal routes. 

The rapid growth of motorization, in addition to negative aspects for transport 

systems, has a number of negative consequences for human health and the environment. 

Many cities are already suffering from the effects of climate change, and data indicates 

that road transport, which is still heavily dependent on oil, generates 14 % of global 

greenhouse gas emissions. These emissions have a direct impact on human health 

through air pollution and respiratory effects. 

 
8 Senior lecturer, SHEI “Pryazovskyi State Technical University” (Ukraine) 
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It should be noted that the development and implementation of information 

systems are associated with significant costs, but given their strategic importance for the 

development of transport systems in large industrial regions, it is extremely important to 

create elements of these systems and develop the latter, taking into account the 

inevitable need to build an integrated information system in transport, one of the tasks 

of which will be monitoring the concentration of harmful emissions from vehicles in the 

most dangerous areas. 

In accordance with the general, general concept for the development of transport 

systems, concepts and specific plans for the development of road, cargo and passenger 

transport subsystems are selected, coordinated by a common information system in each 

large industrial region. 

It is assumed that the collection of information about traffic flows is carried out at 

certain points in the road network using traffic detectors. When processing information, 

the macroscopic parameters of the traffic flow are taken into account: traffic intensity, 

speed of traffic flow and its density. 

The expediency of the early implementation of intelligent systems in transport is 

also determined by the fact that in the city-logistics environment, transport managers 

and municipal administrative bodies for the first time acquire the opportunity to receive 

operational and most objective data on the work of both passenger and other types of 

transport, as well as a fundamentally new opportunity operatively control and, therefore, 

manage the safety of the operation of transport systems, in the first place - transport 

systems of industrial areas. 

Thus, the construction of information systems in transport is a natural stage in 

meeting the modern high demands of the population for transport services in large 

industrial areas and brings, in addition to economic benefits, a significant social effect. 
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