MIHICTEPCTBO OCBITU I HAYKHU YKPATHHA
TABPIMCBKUM JEPKABHUM ATPOTEXHOJIOI'TYHUM YHIBEPCUTET
IMEHI IMUTPA MOTOPHOTI'O

PAJIA MOJIOJINX YYEHUX TA CTYJIEHTIB

, TABPIMCbKW

PNEDR -
y 5M,.‘immb—a‘
L ?'-Woruﬁuor'{!' 1

MATEPIAJIN
VII BCEYKPAIHCBKOI HAYKOBO-TEXHIYHOI KOH®EPEHIIII
MATICTPAHTIB I CTYJIEHTIB
3A NIICYMKAMHU HAYKOBUX JOCJIKEHbD 2019 POKY

HABYAJIbHO-HAYKOBHU IHCTUTYT
3ATAJIBHOYHIBEPCUTETCBKOI NIJITOTOBKU

0‘\ DOCENDO
DISCIMUS

Memnitormons 2019



VII Bceykpainchbka HayKOBO-T€XHIYHA KOH(EpEeHIlisi MariCTpaHTiB 1 CTYJEHTIB
THATY. HaBuanbHO-HaAyKOBUH IHCTUTYT 3arajlbHOYHIBEPCUTETCHKOI MIATOTOBKH:
matepianu VII Beceykp. Hayk.-TexH. KoHQ., 11-22 muctonaga 2019 p. Menitomnosns:
THATY, 2019. 115 c.

VY 30ipHUKY TPEACTAaBICHO BHKJIAA Te€3 JOMOBiEH 1 IOBIIOMJICHb MOJAaHUX Ha
VII BceykpaiHCbKy HayKOBO-T€XHIYHY KOH(EpEHIIII0 MAariCTpaHTIB 1 CTYICHTIB
TaBpilicbKOTO JI€p>KaBHOTO arpoTEXHOJIOTIYHOTO YHIBepcuTeTy iMeHi JImurtpa
MotopHoro.

Te3u nonoBigel Ta MOB1IOMIIEHD MOJJaH1 B aBTOPChKOMY BapiaHTi.
BinmoBimanpHICTE 3a TpENCTaBICHWN MaTepiaJl HECYyTh aBTOPH Ta I1X HAYKOBI
KEpIBHHKH.

Marepiany s 3aBaHTaXEHHS PO3MIIICH] 32 HACTYITHUMHM TIOCHJIAHHSIM
http.://www.tsatu.edu.ua/nauka/n/rada-molodyh-vchenyh-ta-studentiv/ -  cTopiHka
Panu mononux yaenux ta cryaentiB TATY
http://www.tsatu.edu.ua/nauka/n/naukovi-vydannja/ - «Hayxosi Buganus» TIATY

BinnosinansHull 3a BUITYCK - BUKIaad-cTaxuct Jlememenko-Jlarona B.B.

© TaBpiiicbkkuii JAep:KaBHUM arpoTEXHOJOTYHUM yHIBepcuTeT imeHi JIMutpa
Moropnoro, 2019



3MICT

ISSUES AND TRENDS IN MODERN ECONOMY

Youth employment problems
Bilokon S.A., Kravets Q.. ..............cccouiuuiiiiiiiii ittt 9

Intuition in business
Bondarenko K.S., GLadkykh H.V...........cccccoomiiiiiiiiiiii et 10

Time management: how to become the boss of your time
Britsyn A.A., Kravets O.O. ..........cc...uuuiiiiiiiiiiee et 11

Music event as a tourism product
Bubnova V. A., CRebBeriak Ye.Ye...............ouiiie e 12

Modern management technologies in Ukraine
Chertyuk V.V., KULIeSHOV S.O...........oooiiiiiiiiiiii e 13

Features of the sales activity system
Kashuba N.L., Kravets O.O...............ccciiieeoeieaeeeee e e 14

Main reasons for Ukrainian students labor migration
Komarova K.O., Lemeshchenko-Lagoda V. V. ............cccoovviuuiiiiiiiiiiiiiiiiiiee e 15

Development of green tourism in Ukraine
KOrets KA., ZIHUKOVA TV ..o e e 16

The impact of the information environment on students
Kraieva O.V., KFAVELS . .............uuuuuuuuuieieii st ssssssnnsnne 17

Employment by professional indication: gender aspect in Ukraine and the whole world
Manilo A.O., SImMKING M.A............cc..oooiiiiiiiii et 18

The problem of the unemployment of people in Ukraine
Mischenko M.1., Odnoromanenko M. V. ..................ooouuiiiiiiiiiiie e 19

Professional skills and competencies of a marketing specialist
Mykhailova M.S., Kravets O.O................coouuiiuueiiiiiieeeeeiieee et e e e e e e e 20

Prospects for tourism development in Zaporizhzhya region
OVeskov O.V., ZAIISEVA N.V.......ccccuiiiiiiiiii it 21

UK accounting standards
Patiaka T.A., ZRUKOVA T.V........oooiiiiiiaiiiii ettt e e e es 22

The influence of product packaging on consumer final choice
Pliasetska V.R., Kravets O.O..............cccccouiiiiiiiiiiii ettt 23

Social and economic trends for leaving home among young people
Popovych S.V., SUPFUN O M ............coooiiiiiiiiiii et 24

Features of accounting software in Ukraine
Samokhvalova A. Yu., ZRUKOVA T\ V. .....ccooeeeeeeeeeeee e 25

Six ways to reduce small business costs
Scherbakov K.S., ZRURKOVA TV .....ccccoooeeaaeaeee e e 26
3



Regulation of international trade and services
Sheremet Y.D., KAraieva T.V............cccccciiiiiiiiiiiii ettt 27

Intangible staff motivation
Shilo A.S., KUTIESHOV S.O .......ccoouiiiiiiiiiiiii et 28

Effective business communication as a core element of business management
Shitel M.O., SUPFUI O.M............oooeiiieeiiieee ettt e et e e e e e e raaeeaeeees 29

Modern time management technologies
Shmatko K.S., KulieShov S.O............c.ccccciiiiiiiiiiiiiiiiiii et 30

Portrait of the ideal employee
Shvaryk O. M., ZRUKOVA T.V......ccc.oooiiiiiiiieeee ettt 31

Why company culture is key to innovation and growth
Shumihina A. V., GLadkykh H.V...........ccccoooiiiiiiiaiii et 32

What state budget deficit is
SOLoKkha A M., ZRUKOVA T\ V. coooooeeeeeeeee e e e e 33

Analysis of the company investment attractiveness
ThAChuk V. V., KAUATEVA T\ V. oo e, 34

The influence of global warming on businesses
Thachuk Y. M., SUPFUI O.M ...............ooooiiiiiiiiiii et e ee e 35

Areas of improvement of the budgetary deficit of Ukraine
Vychurova A.R., SUPFUI O.M ..............oooiiiiiiiiiiiieieee et e e e e 36

Marketing as a business philosophy
Ziniak O.R., Gladkykh H. V. ..........cccooiiiiiiiiiiiii ettt 37

AGRONOMY AND ENGINEERING: CRITICAL ISSUES

Food inhalation
Chura D.R., SHEVRACHKO S.P. ......oooeeeeeeeeeeeee e e e e, 39

Planting strawberries in the home garden
Dmytryk A.O., Lemeshchenko-Lagoda V. V. ............cccoouiiiiiieiieiee e 40

Project on modernization the technological line at the industrial enterprise
Dubinina V. O., KArai@Va T.V ............cooioiiieiiiiie et 41

Flower growing in the Netherlands
Hoholev O.A., KOVl O.U..............ccccoiiiiiiiiiiiiiiiiiii e 42

Aeroponics as innovative approach in agroengineering
Ivanov Y.R., Odnoromanenko M.V. ...........coue oo 43

Growing of berehynia melon in the conditions of the southern steppe zone of Ukraine
Kalinin O.V., Lemeshchenko-Lagoda V. V. .............cccccciiuiiiiiiiiiiiiiie e 43

The role of electric transport in modern life
Kolodii S.V., SYMONENKO S.V. .....ccuuoiiiiiii e 44

4



Perspectives of using [oT technology in agriculture
Kurashkin O.S., Lemeshchenko-Lagoda V.V.............ccooviiiuiiiiiieiiiiicieee e 45

The peculiarities of growing a cucumber in the second turnover
Ovechko K.O., Lemeshchenko-Lagoda V.V...............cccouuiiuuiiiiiieiiiiiiieeee e 46

Organic farming and its benefits for sustainable agriculture
Najdenov O.0., KOVAl O.U................oooiiiiiiiiiiiei ettt e e e 48

Electricity and electrical safety
Nidyalko A. V., KUlyk K. O...........cccccooiiiiiiiieiie oot 49

Strawberry plant feeding: tips on fertilizing strawberry plants
Pryimak D.1., Lemeshchenko-Lagoda V. V. ............ccccccoiiiiiiiiiiiiiiee e 50

The prospects of beekeeping in Ukraine
Rybarak O.S., Lemeshchenko-Lagoda V.V.............ccccccooiiiiiiiiiiiiiiiiiiiic et 51

The current development of the cheese market in Ukraine
Volkova I.D., KFyVOROS LA...........coooiiiiiiiiiii ittt 52

Technology of natural juice production and its human health influence
Yakubovskaia V. V., SHEVACHKO S.P. .......ccooe e 53

Deforestation is one of the global problems of mankind
Yegykian A. R., ZRUKOVA T.V ..........ccooeiiiiiiiiee oottt e e e e e 53

Problems and prospects of development in AIC
Zinoviev A.Y., Odnoromanenko M. V...........ooe oo 55

INFORMATION AND COMMUNICATION TECHNOLOGY

Android: fundamental knowledge, development prospects, role in the modern world
Bashuk LY., SimKina M.A. ...........ccc..oooiiieeieie et e e e e e e e e 56

Face recognition in images
Bezdenezhnykh A. O., SYMONERKO S.V. ....coooiiiiiiiiiieeeeeee e 57

Computer technologies for music production
Blud V.I., Lemeshchenko-Lagoda V.V ..........cccuuuuiiiieiiiiiiieee et 58

The role and influence of intelligent systems on technological progress and on the world as a whole
Fesenko O.K., SIMKINA M. A..........c....coooiiiiiiiiiiie e 59

Theoretical aspects of resistance to change
KIimova A.S., KFyVOonos LA ...............oooiiiiiiii et 60

The first black hole image and how it was captured
KoStandov T.A., ZATISEVA N. V. ...c...oonueeeeeeeeee e e e 61

Targeted advertising or how advertising companies collect data about internet users
Olenich D.1, ZaitSEVA N.V.........c..cooiiiiiiiiiit ettt 62

Future technologies for successful society development
Samoilenko A.Y., SimKING M. A ...........ccooveem e e 63



Chatbots. Just a trend or an effective tool for business development?
Sherstiuk 1.Ye., SYMONEIKO S.V.........oooomiiiiiiiiii et a e 64

Politeness across cultures
Tanasova N.S., NISANOGIU N.G ............cccooeouueeiiiie ettt e e ea e 65

Edward Snowden - the man who shook the world
Vdovin B.V., Kulyk K.O...........ccc.cooiiiiiiiiiii oot 66

Is the profession of a programmer relevant?
Viunyk A. V., SYMONEIKO S.V.......ooooiiiiiiiiiii et 67

SOCIETE. ECONOMIE. TECHNOLOGIES ET INNOVATIONS

Les moyens de renouveler les systémes d'irrigation en Ukraine
Khoma A.R., VYROGradova M.S............ccccccouiiiiiiiiiiiiiiiiit ettt 68

Caractéristiques de la culture de fruits exotiques en Ukraine
Loboda V.S., Vynogradova M.S ...............ccccooiiiiiiiiiiiiiiiiii et 69

Fleurs comestibles en tant que catégorie indépendante de produits pour une alimentation saine
Saviska A.S., VYROGIAdOVa M.S .............cccccvvviiiiiiiiiiiiiiiii et 70

La ferme d'escargots, est-t-elle une bizarrerie exotique ou l'entreprise trés rentable?
Tsvietkova H.O., Vynogradova M.S .....................cooumiiiiuiiiiiieee e 71

INNOVATIONEN UND NEUE TECHNOLOGIEN

Gefahren der gegenwirtigen dkologischen Situation in der Welt
Borodinag M.S., MURTIAN S.G. ...........cooiiiiiiiiie et 73

Besonderheiten der Produktion junger Weine
Khytrov A.A., MUREIAI S.G......cc.eeeiiie et e e e e e e e e e e e 74

Das Bildungswesen in Deutschland
Masurova L W., BelOus N.W ........c...ouiuiii ittt 75

Spreewald ist ein Ort flir den Anbau umweltfreundlicher Produkte. Anbau von Gurken
Mirkel M.O., BElOUS N.W .......ccooeiieeei ettt e e e e e e e e e e e e 76

Probleme der Logistik der Versorgung der landwirtschaftlichen Unternehmen
Podopryhora A. V., MURIIAI S.G.............ccooiiiiiiiiiii e 77

Relevanz der Griindung eines Unterhaltungszentrums fiir Kinder
Poslavska M M., Muntian S.G. ............c..cccccoiiiiiiiiiiiiiii it 78

Analyse der Verwendungsperspektiven von Computertechnologien in der Landwirtschaft der
Ukraine
Yanel Yu., MUNIIAN S.G. .......ooooiiiiiiiiiiii et 79

Analyse der Uberwachungssysteme im landwirtschaftlichen Bereich
Zablotskykh V.G., MURLIAN S.G. ......cooouiiiiiiii et 81



Wie kann man ein originales gefédlschtes Pestizid erkennt
2abolotskaya A. V., BelOUS N.W ..........coouiiiiiiie ettt e e eaaaeea e 83

MODERN LINGUISTIC STUDIES OF THE XXI CENTURY

Teaching vocabulary on the basis of the novel “Black beauty” by Anna Sewell
Glebova K.1., KONOVALENKO T.V. ........ccooiiiiiiiiiii ettt 85

Ray Bradbury’s novel “451° Fahrenheit” in reading classroom
Panasenko O.M., KOROVAIENKO T. V. ........ccccuiiiiiiiiii ittt 86

OpeiiM sik 3aci0 ¢ikcarlii CTepeoTHITIB MUCIEHHS Ta MOBEAIHKA
Jlazapenko B.FO., MIHOKOBA T FO. ..............ccooiiuiiiiiiiie ittt 87

[Iparmatuka moBieHHs y TBopax Ppiapixa lroppenmarra
Hexuovko O.M., JKueopeHKO LEHO. ...............cooouiiiiiiiii et 88

Jlo BUBYEHHS YHiBepcallbHOTO KOoHIlenTy Haus
Temepina O.B., ZKucopeHKO LHO. ...............coooiiiiiiiiiiiiiiiiiiii e 89

Jlo nmpo6yieMy BUBYCHHS KOHIIETITIB
Deoomosa M.O., JKucopeHKO LEO. ...............c......couuiiiiiiiiiiiiee e 90

CYCHIVIBHO-I'YMAHITAPHI HAYKHA

Brumis niporiecy cexynspuzaiiii Ha OpMyBaHHs pO3BUTKY IIIHHICHUX OpIEHTAIlIN CydacHOT MOJIOA1
Bapaban M.C., LIIepOaKOBA H.B ...............cccccoiuuiiiiiiiieiiiiieee e 92

['enepHi acniekTH CIIKyBaHHS
T0pn1068a K.O., LLIMETHA JL1. ...........ouiiiiiiiiiii s essnannes 93

Oco0OnuBocTi AyanbHOi ocBiTH Y HiMeuunHi
Jlaniok K.O., TAPAHEHKO I'L. ..........ooooeeiiiiiiiiiii et e e e e aaeeee e 94

HeBepOanbHi reHiepHi KOMYHIKaTHBHI CTEPEOTHITH
JAmK0BA €. C., LIIMETHA JLL. ..............ouueueeeeeieeeei s asasssae 95

VYkpaincpka HalioHaJbHA i7est: MPOOJIEMH Ta IEPCIIEKTUBH
16aH06 J1.B., MOPAPD M.B. .......c....eeeeiiieeeeeeeeee e 96

®opmyBaHHS Ta OCOOIMBOCTI TEPMiHIB Xap4OBOi MPOMHUCIIOBOCTI (HAa3BU MOCY/Ty Ta aKcecyapi)
Kayvka B.O., MAKCUMEUD O.M ..............uuuuunenniniiiinaaassssasssaassasssssssssssassssssssssnes 97

Mus03By4HICTh YKPAiHCHKOT MOBH
Kpaseyb 3.0., FIMOHOBA D.B.............coooiiiiiiiiiiiiii et 98

Penirist ik MIpHJIO MOPAJILHOCTI CY4aCHOTO CYCIIUILCTBA
Kropuesa FO.C., LLIepOaKo8a H.B ..............ccccooouiiiiiiiiiiiiiiie et 99

HarionanpHo-KynbTypHa cnendika yKpaiHChbKOTO MOBJICHHEBOTO €TUKETY
Jlaepoea I.C., MAKcumeyt O.M.................coouiiiiiiiiiiiiee ettt 100

[ToniTu4yHa OMO3MIIIA K IHIUKATOP IEMOKPATUYHOTO CYCIIILCTBA
J10000a B.C., MOPAPSE M.B. .......ccocuiiiiiiiiiiii et 101

7



[IpoGnema MoTHBaIlii 3100yBayiB BULIOT OCBITH JI0 HABYAJIbHOI pOOOTH y 3aKJajl BUILOT OCBITH
Maoostcap P.FO., TAPAHEHKO I'.L. ...........coooiiiiiiiiiiie et 103

M.®. CuzopeHko — opraHizaTop CaJliBHUIITBA Ha MIBAHI YKpaiHu
Hecmepuyk A.M., MUXQUIOB B.B.............cccoiiieiiiiiie et 104

I'ennepHi 0cOOIMBOCTI MOBHOT KOMYHIKAIIi1
Hecmepuyk A.M., LLIMEITHA JLL ..............ccooiiiiiiiiiiiie et 105

CTaHOBINICHHS KaTeropii «reHaep» B JIHIBICTHILI
06eck08 O.B., LLINEIHA JLI. ..........cc..cccomiiiiiiiiiiiiii it 106

Oco06muBOCTI BCTYITY Ta NEPCHEKTHBH 3100yTTs AuIioMa Marictpa B Himeuunni
Omen’saHeHKO A.B., TAPAHEHKO I'.L.............ccccueiiiiiiiieiie e 107

['enaepHi BITHOCHHU Y MDKKYJIBTYPHIH KOMYHIKaLii
LHepenenuys [T M., LLINETHA JLL. ...............coooiiiiiiiiiiiiiiii e 108

JUiSIBHICTD MENTITONOIBCHKOTO TOBapucTBa «Memopiam» y 1989-1991 pp
Ckpebetiko C.AL, MUuXatiiog B.B. ...........ccccccouiiiiiiiiiiii et 109

BusHauanbpHi pakTopu COLIANBHO-TICUXOJIOTTYHOTO KITIMATY TPYIOBOTO KOJIEKTUBY
Cmo€Ba T.C., €PEMEHKO JLB............uuuuunieniniiiii s ssssssnsssssnsnnes 110

['ymaHniTapu3zaiiisi CHCTEMHU OCBITH
Tepewenro FO.O., ICAKOBA O.1................uuuuuuuuueeieiiieieiiaiaiaeieaeaaeeaaeaaeaaaesessaassasasssasssssssssssssssssssnnes 111

['eorepmanbHa eHepreTuka B YKpaiHi
L{germyx M.FO., MeMBHUK O. . ..........uuuuuuieiiniiiiiii s sssssssssssssnnaes 112

3nopoBuii croci6 kUTTA K (pimocodebka kareropis
Yeprnyxa €.0., 1cAK0BA O.L.............ccccoeeeieiiiiiiieeee e 113

Komnizii mo/o 3axucty aBTOpChKUX MpaB B YKpaiHi
Apouienko O.C., MeMbHUK O.O. ............ouiiiiieaiiiiiiiiie ettt e e e e e e e aaeeeeeeeennees 114



control systems will increase as companies will need to upgrade polluting facilities and install
emission control systems; 2) potential domestic pollution reduction legislation will legally require
from companies that emit more than allowed to pay more, hurting their profitability; 3) changing
prices for goods and services may be caused by increased transportation costs or higher electric
rates; 4) changing weather patterns mean greater losses for insurance companies, and could make
oceanic shipping more dangerous, while farming areas could become less fertile; 5) changing
demand for goods, e.g. with the rise of global temperatures demand for cold weather products might
decline; 6) changing public perceptions of firms — as public opinion seems to be turning against
over-polluting firms, so more companies will try to promote a green image [2].

It is difficult to know exactly how dramatic the effects of climate change will be, it is hard to
know how much it will affect various industries. However, some of the changes are already
happening, so it is obvious that in future global warming will remain a burning issue and demand
the development of a complex of measures to prevent the negative consequences.
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AREAS OF IMPROVEMENT OF THE BUDGETARY DEFICIT OF UKRAINE

Vychurova A.R., anastasiavi313@gmail.com
Dmytro Motornyi Tavria State Agrotechnological University

The state of the budget system can be named as the most important criterion for the economic
situation in the country. In the context of financial globalization, the development of the financial
system is characterized by a significant increase in the external and internal government debt of the
countries of the world.

Deficit growth causes inflation, financial crisis, declining of overall profits and, as a
consequence, increased property, inequality in society, a rise in borrowing capital and worsening of
the socio-economic status of the society. The current financial policy of Ukraine is in a critical state,
and the economic and social consequences of a long-term budget deficit require measures to be
taken to overcome the budget deficit, improve living standards as a whole, as well as the country's
competitiveness in the context of globalization [1].

The purpose of this article is to identify the reasons of the state’s budget deficit and public
debt as the main components of its financial system and to identify effective methods of managing
public debt in the current state of the financial system of Ukraine. Having analyzed the impact of
the budget deficit on the economic security of the country, the main problems were identified
including the decline in production, reduced efficiency of functioning of individual industries, late
structural changes in the economy, high military costs. Public debt management involves finding
effective borrowing conditions in terms of minimizing the value of debt, preventing the inefficient
and improper use of borrowed funds, ensuring full payment of principal and accrued interest,
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determining the ratio between domestic and external borrowing, ensuring the stability of the
exchange rate and the financial market of the country [2].

The effective directions of managing the budget deficit should include the following:

1) development of effective anti-crisis measures aimed at improving the efficiency of the economy,
which will contribute to the growth of GDP, financial resources of society, and is the main source
of budget revenues; 2) optimization of the relation between the state, communal and non-state
sectors of the economy, improve the system of incomes and the mechanism of their mobilization; 3)
optimize and restructure the spending part of the budget [3].

Thus, the main task for solving the problems of balancing the budget should be the
improvement of the efficiency of social production, which will contribute to the growth of financial
resources of society, which is the main source of budget revenues. Practical realization of this task
is possible through economic reforms (tax, budget, pension, administrative-territorial) and
implementation of anti-inflationary, open and clear society policies that will contribute to the
development of economy and social sphere.

In conclusion, in order to improve the financial situation of Ukraine it is necessary to pay
attention to the use of direct methods of financing, such as: use of financial derivatives,
restructuring and optimization of expenditures.
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MARKETING AS A BUSINESS PHILOSOPHY

Ziniak O.R., ziniak1998@gmail.com
Dmytro Motornyi Tavria State Agrotechnological University

Everyone knows that marketing is the organization of production and marketing of products,
based on the study of market needs for goods and services. However, marketing is not just an
important business function, it is a certain business philosophy. Marketing plays a central role in
overall business strategy. A business has two main functions: marketing and innovation. Marketing
and innovation bring results: the rest is costs. Accordingly, the company must determine and decide
which markets and customer segments should serve and understand their needs, desires, perceptions
and preferences. The marketing concept and philosophy is one of the simplest ideas in marketing,
and at the same time, it is also one of the most important marketing philosophies. In general, the
client and his or her satisfaction. The marketing concept and philosophy teach that the organization
should strive to meet the needs and requirements of its customers while achieving the goals of the
organization. Simply put, “customer is king.” The marketing strategy in the price range includes:
pricing for various sales channels; prices for packages provide for the simultaneous sale of several
products of the company at a special price level; conducting seasonal promotions and discounts; the
possibility of price discrimination [1].
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