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TEOPETHUYHI 3ACAJIU MTPOBJIEMPO3BUTKY TYPUCTHYHOTI'O
BI3HECY B YKPAIHI

Apabamxuiicekuit O. 1. BuKIanad kadenpu 0i3HEC-KOHCANTHHTY Ta
MDKHApOTHOTO TypU3MY,

Taspiticbkuil OeparcasHull acpomexHoA0IYHUL YHIGepCUmen

M. Menimononw, Ykpaina

IHocranoBka mnpodiaemu. B ymoBax Buxogy VYkpaiHm Ha CBiTOBHi
eKOHOMIYHMII piBeHbP Ta BPaxOBYIOUM ii PO3BHTOK y pI3HOMAaHITHHX cdepax,
HAWBAXIIUBIIIMM € JIOCHI/DKCHHS Ta YJAOCKOHAJICHHS IMEPCIEKTUBHHUX HAIPSMIiB
30aradeHHs KalliTary KpaiHH.

Ha nouaTky He3anexHOCTI YKpaiHH, PO TypHU3M, K OZHOTO3 €KOHOMIUHIX
HanpsMiB PO3BUTKY KpaiHH, Majo XTO 3HaB, aje¢ Ha ChOTOJHI LIeH HAIpsIMOK,
BB@KAETHCS, OJHHUM 13 HAWNEPCHEKTUBHILIMX IUIAXIB COLIAIEHO-EKOHOMIYHOTO
PO3BUTKY, SIK KpalHH B LIIOMY, TaK OKPEMUX PErioHiB i MicT 30kpema [2, c. 51].

Ha croroaHi, B TypuctuuHiii cepi Ykpainu 3aaisHo6mm3sko 10-12% Besoro
HaceleHHS kpaiHun. Typm3M Mae 3B’A30K 3 misibHICTIO Maibke 50 ramyseit
€KOHOMIYHOT'O HAMPaBJICHHs Y KpaiHK Ta BXOJHUTH JI0 II'ITipKH rainy3sei, o HajatoTh
KpaiHi BUCOKI Ta CTaOUIbHI JTOXO.IH.

3aBIsKU CBOiM Oarariil icTOpii, KyJbTypi, pI3HOMaHITHUM JaHIMAQTHUM i
KIIIMaTHYHHUX 30H, PeKpealiiiHuxX pecypciB, cMadHOi KyXHi, Ta JOOPO3HWINBOMY 1
TOCTUHHOMY HaceleHHI0, YKpaiHa, 3 KOXKHUM POKOM, TPUBEPTAE BCce OLIbIIY yBary
TYPUCTIB.

Amnani3 curyarii B KpaiHi cBiT4uTh PO Te, IO TYPHUCTHUYHA iHIYCTpisS Mae
TEHJICHIII0O 10 PO3BUTKY, XoO4da I[eH PpO3BHTOK HE Ma€  YiTKOro,
cTablTpHOTOXapakTepy Yepe3 HU3KY HACTYITHUX IPOOIIeM:

BIJICYTHICTH €()eKTHBHOTI'OTA PAIlIOHAIEHOTO BUKOPUCTAHHS PECYPCiB;
HU3BKUH MOKA3HUK PIBHS PO3BUTKY TYPUCTHYHOI IHIYCTPIT,
HEBIMOBIAHICTh OTEHINIANY, IKUI Ma€ KpaiHa;

HEpO3BHHEHA IHPPACTPYKTYPA;

HU3BKUIA piBeHb SKOCTi 00CIYrOBYBaHHS;

BIJICYTHICTb sIKICHOT MapKkeTHHIoBOI KoMmaHii [1, ¢. 69-70].

JeransHuii po36ip mpobieM Ta ix yCyHeHHS Oyae CTUMYITIOBATH TYPUCTHIHY
cdepy 10 po3BUTKY B KpaiHi. L{e mOCHINTE Ta HOKPAIUTH3B 130K TYPU3MY 3 IHIIMH
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Ba)XXJIMBUMH C(hepaMu COLIaTbHO-eKOHOMIUYHOTO Ta KyIbTypHOTO PO3BHTKY KpaiHU
Ta OKPEMUX I peTioHiB.

Curyarid, sika cKJajacs Ha JaHUH MOMEHT B TYPUCTHYHIN 1HIyCTpil, BUMarae
HErafHOro Ta AaKTHBHOTO TMIOUIYKY IUIAXIBYCYHEHHS KpPH30BHX SIBHI Ta
IHTEHCHBHOCTI BHPOOHHUIITBA TYPUCTHYHOTO MPOIYKTY, HaJaHHS Ta 3a0e3MeUeHHS
oMy HEOOXITHOT IKOCTI.

YCcyHEeHHS TOJIOBHUX MPOOJIEM PO3BUTKY TYPHUCTHYHOI chepH, CHPUITUMYTh
MIIBUIICHHIO MO3UIIi1 YKpalHU Ha CBITOBIH apeHi TypPUCTUUHHUX MOCIYT, 3MILHCHHIO
Ta MiABUIIEHHIO €KOHOMIKM KpaiHW B IJIOMY, HAIOBHEHHIO Ka3HH AEPKOIOIKETY,
CTAHOBJICHHIO MTOTYKHOI TYPUCTHYHOT IHAYCTPil.

BucnoBku. Po3euTok TypuctnaHOi cdepu B YipaiHi, mepeTBOpeHHS ii Ha
JDKEpENIo BENMKHMX Ta CTaOUTbHUX HAJXOPKEHb M0 JEPXKOIOKETYy € IIUIKOM
peanpHOO 3aaveto. [ligBuIeHHs cTaTycy YKpaiHu Ha CBITOBii apeHi, BUMarae Bix
HAIOi KpalHM BHKOHAaHHS HACTYNHHMX I(JIeH: pO3pOOJIeHHs BIiAMOBIAHOT
HOPMaTHBHO-IIPaBOBO1 623K KepyBaHHAM TypUCTHUHOI chepH, aKTUBHOI Aep>KaBHOT
HOJITHKH y cepi TYPUCTHUHOI TisSUTBHOCTI, CTBOPEHHSI KOHKYPEHTOCIPOMOXKHOTO
TYPHCTHYHOTO MTPOAYKTY Ta BIOCKOHAJICHHS TYPUCTHYHOT iHPPACTPYKTYpH.
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Summary: The essence of project management, its importance is revealed; focuses on the
marketing component within project management; the main results of the investment project on
the introdcution of the new product in the production of private enterprise "Dimyors" Melitopol
city are offered.
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IMocTanoBka nmpodaemu. [IpoekT - e KOMIUIEKC MPOIECIB IS OTPUMAHHS
MIEBHOTO PEe3yJIbTaTy JI0 MEBHOTO TEPMiHY B pamMKax NMEeBHOTO O0pKeTy. 3HaHHS
METOJI0JIOT11 YIPaBJIiHHS MPOSKTAMH J03BOJISIE PEali3yBaTH MPOESKT ONTUMATLHUM
YUHOM. 3aCTOCYBAHHS YIPABIIHHS MPOSKTAMH J03BOJISIE TPUMATH BC1 MPOIECH TTiJT
KOHTpOJIEM, OTIEPATUBHO pearyBaTH Ha MpoOJIeMH, CBOEYaCHO KOPUTYBATH ILIAHU 1
npatioBatu 0e3 3001B.
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