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Symonenko Svitlana. Virtual
communities as effective means of
foreign language learning: foreign
experience.
The paper describes foreign experience
in development of virtual communities,
including virtual learning communities.
Numerous definitions of virtual
communities of foreign scholars are
cited. Different classifications of virtual
communities are presented. Differences
between virtual communities and social
networking sites are described.
Essential aspects of effective virtual
community functioning and their
advantages in learning are given.
Examples of popular virtual foreign
language learning communities are
given.

 :  : Key words:
 ; 
 ; 

;  ;
  .

 ; 
 ;  ;

 ;  
.

virtual communities; virtual learning
communities; foreign experience; social
networking sites; foreign language
learning.

 . -
’      

   .    
    .

   
   ,  

     
  ,  

, ,   .
,    

    ,
    

 ,  
   ,  
      

,   ’  
 ,  .

    .
    

    
   

 ,  . ,
. , .   . , . ,
. , .   . 

   
  . , . ,

. , . , . ,

. , . , .   .
  .   

   
     .

   .
   ,

   
«  »    

 «  ».   
   

   : «
» (virtual communities), « -
» (online communities, Internet

communities, e-communities), «  »
(social networks, social networking sites).

 «  »  
   .   1993 .
  «The Virtual Community»

(«  ») .  
   «  ’ ,

   ,  
    

    
 ,    

   ».
  ,   

   
  ’    

 ,   – 
   , 

    
     

 [11].
   «

»  1997   . 



:  1 (14)’ 2015

75

 . ,  
  « ,   

’  ,    
’ ,    

  ,   
».  ,  
    
   (    

),  (  
),   ,  ( ,

 ) [7].
.   .  [3] 

     
 ,   

    
   .

   
   

  , 
.   . ,   

  ,    
: 1)   

    ’
; 2)   

,      ’ ;
3)      

   [5].
   

«  »  «  », 
    

  ’ . , .  [8]
,     
   ’ . 

   , 
    ,   
  .

,    
  ,   

  ,   
 , ’

 ’ ,   
   ’ .

    
    

.  [10],  ,  
 -    

,     
     

 ;  ; 
; ’    
.

  ,
   

 .   .  [4],
   : 

,  ,  
,    ,

 /    
 .

   
     . ,

. , . , .  [1] 
   , :

,   (
,  ), ,
   (Wikipedia ),

,    (
,   ), -

  (  ,
YouTube ).

.   .  [12] 
    :

 ,  ,
 ,  ,

   ,
 ,  

,  .
   

  ,     
    

.    
   ,   :  virtual

learning communities, online learning communities,
e-learning communities,   virtual
communities of practice (  

), virtual teams (  ),
virtual schools (  ) ,  

  .
  

    
. ,  ,  

  –  
 ,   

-  , 
,    , ’  

       /
  [14].

   , 
    , 
     
   

. , . -  [2]  
   

  :     
  ,   
  , 

    .  
,    

    
   :

–   ,  
    (

 ,    
,   

 );
–     

  (    
 ,   



     

76

,   
,  ( )  

);
–     

  (   
,   ,

   , ,  
     

);
– ’    (  ’  

,    
  );

–    
(     

);
–     (

 ,   
    
,    

’    
).

. , .   
   :
  , 

   
,  , 

,     
  ;  

    
   

;   ,
      

  ,   
    ;
  , ,

   , 
,   

;   , ,
  ; 

      
     [15].

   
    12 
, . , . , .  [1]

 ,   
   

     
 ( , ,   

   ). 
  
     
    , , 

 ,    
    .

   
 , .  [14] ,

    
   

  , 

,    
   .

  
   

   , , 
,      

  .
   

    
,     ,   

   ’   
      

,  ,  
.

  ,   
  ,   
 –    
 .   ,   

    
   (language learning

communities),   ,  
.

    
     

,    ,
,   , 

   
 ,  

      
 .    

   
     

,     
   
 .

   
    

 . Livemocha (livemocha.com)
   ,
    . 

     ’
16    190  , 

   . 
35     :

1) Get new lessons (   ) –
      
 ;

2) My lessons (  ) – , 
,    

  ;
3) Help others (  ) –

   , 
 ;

4) Language partners (  ) –
 ,    

   ,    
  .

     
  ( , 



:  1 (14)’ 2015

77

     
   , 

).
    

     
  Busuu (busuu.com),  

50     . 
   12  
     ( 1,  2,

1, 2)     
  .

     
 ,    .

     ,   
  ,   
    

   
.
   

      Global
Scale of English Test (GSET) (

 )   
.

  My Language Exchange
(mylanguageexchange.com) ’   
133  ,   ,  ,
115 .     

  ’   
 ,   

   
   

,     
 -  ,  

  .

   
.   

    
   ,  

:
1)    

  ,   
  ,  

’     , 
  ,    

 ,     
 (    

  ).
2)    

     
 ,  .

3)     
    

    ( ,
, , ).

4)    
       

 .
5)   

   
    ,

    
.

    
   

    
    

      
 .

  References
1. Aceto S. Pedagogical Innovation in New Learning

Communities: An In-depth Study of Twelve Online
Learning Communities [Text] / S. Aceto, C. Dondi,
P. Marzotto // Luxembourg : Publications Office of the
European Union, 2010. – 138 .

2. Ala-Mutka K. Learning in Informal Online Networks and
Communities [Text] / K. Ala-Mutka // Luxembourg :
Office for Official Publications of the European
Communities, 2010. – 88 p.

3. Bagozzi R. Intentional Social Action in Virtual
Communities / R. Bagozzi, U. Dholakia // Journal of
Interactive Marketing. – 2002. – 16 (2). – . 2–21.

4. Boughzala I. Toward a methodogical framework to
support professional virtual communities / I. Boughzala,
F. Kaouane // 2nd International Conference on
Informatics, 27th-28th November 2007, Selangor,
Malaysia : Proceedings. – . T2-64–T2-71.

5. Boyd D. M. Social Network Sites: Definition, History,
and Scholarship [Text] / D. M. Boyd, N. B. Ellison //
Journal of Computer-Mediated Communication. – 2007. –

 13. – P. 210–230.
6. Buss A. Online Communities Handbook: Building Your

Business and Brand on the Web [Text] / A. Buss,
N. Strauss. – Berkeley, CA : New Riders, 2009. – 288 p.

7. Hagel J. III. Net Gain: Expanding Market Through
Virtual Communities [Text] / J. III. Hagel,
A.G. Armstrong. – Boston : Harvard Business School
Press, 1997. – 235 p.

1. Aceto, S. (2010). Pedagogical innovation in new
learning communities: An in-depth study of twelve online
learning communities. Retrieved from
http://erte.dge.mec.pt/ files/@crie/ 1286969463_
Pedagogical__innovation.pdf http://erte.dge.mec.pt/
files/ @crie/ 1286969463_ Pedagogical__innovation.pdf
[in English].

2. Ala-Mutka, K. (2010). Learning in informal online
networks and communities. Retrieved from
http://www.icde.org/filestore/News/ 2004-2010/2010/
PedagogicalInnovationsinNew
LearningCommunities.pdf. [in English].

3. Bagozzi, R., and Dholakia, U. (2002). Intentional social
action in virtual communities.  Journal of Interactive
Marketing, 16: 2–21. doi: 10.1002/dir.10006. [in
English].

4. Boughzala, I., Kaouane, F. (2007). Toward a
methodogical framework to support professional virtual
communities. In: 2nd International Conference on
Informatics (Informatics 2007), Hilton Petaling Jaya
Hotel, Petaling Jaya, Selangor, Malaysia, T2-64 – T2-71.
[in English].

5. Boyd, D. M., Ellison, N. B. (2007). Social network sites:
Definition, history, and scholarship. Journal of
Computer-Mediated Communication, 13: 210–230. doi:
10.1111/j.1083-6101.2007.00393.x [in English].



     

78

8. Howard T. Design to Thrive: Creating Social Networks
and Online Communities that Last [Text] / T. Howard. –
Morgan Kaufmann, 2010. – 238 .

9. Katzy B. R. Virtual Professional Communities –
Definitions and Typology [Electronic resource] /
B. R. Katzy, X. Ma // International Conference on
Concurrent Engineering, Rome, June 14-16, 2002 :
Proceedings. – Mode of access : https://www.
researchgate.net/publication/
228808964_Virtual_Professional_ Communities-
Definitions_ and_Typology. – Title from the screen.

10. Preece J. Online Communities: Designing Usability,
Supporting Sociability [Text] / J. Preece. – New York :
Wiley, 2000. – 468 p.

11. Rheingold H. The Virtual Community: Homesteading on
the Electronic Frontier [Text] / H. Rheingold. – Reading,
Massachusetts : Addison-Wesley, 1993. – 480 .

12. Strauss J. E-Marketing (Sixth Edition) [Text] / J. Strauss,
R. Frost. – Prentice Hall PTR, 2011. – 448 p.

13. Swan K. Building Learning Communities in Online
Courses: the importance of interaction [Text] / K. Swan //
Education, Communication and Information. – 2002. –
Vol. 2,  1 (2002). – P. 23–49.

14. Wegener R. Virtual Learning Communities: Success
Factors and Challenges [Text] / R. Wegener,
J. M. Leimeister // International Journal of Technology
Enhanced Learning (IJTEL). – 2012. – Number : 5/6,
Vol. 4. – . 383–397.

15.  . .   
 [  ] / . . ,

. . –  : http://emag.iis.ru/arc/
infosoc/ emag.nsf/BPA/http://emag.iis.ru /arc/infosoc/
emag.nsf/BPA/b6bfbf5f9b5ab471c3256c5200340dc9. –

  .

6. Buss A., Strauss, N. (2009). Online communities
handbook: Building your business and brand on the web.
Berkeley, CA: New Riders. [in English].

7. Hagel, J. III., Armstrong A. G. (1997). Net Gain:
Expanding market through virtual communities. Boston:
Harvard Business School Press. [in English].

8. Howard, T. (2010). Design to thrive: Creating social
networks and online communities that last. Morgan
Kaufmann. [in English].

9. Katzy, B.R., Ma, X. (2002). Virtual professional
communities – definitions and typology. In International
Conference on Concurrent Engineering, Rome, June 14-
16, 2002: Retrieved from https://www.researchgate.net
/publication/
228808964_Virtual_Professional_Communities-
Definitions_and_Typology. [in English].

10. Preece, J. (2000). Online Communities: Designing
Usability, Supporting Sociability. New York: Wiley. [in
English].

11. Rheingold, H. (1993). The virtual community:
Homesteading on the electronic frontier reading.
Massachusetts: Addison-Wesley. [in English].

12. Strauss, J. (2011). E-Marketing (Sixth Edition). Prentice
Hall PTR. [in English].

13. Swan, K. (2002). Building communities in online
courses: the importance of interaction. Education,
Communication and Information. 2 (1), 23-49. [in
English].

14. Wegener, R. & Leimeister, J. M. (2012): Virtual
Learning Communities: Success Factors and Challenges.
In: International Journal of Technology Enhanced
Learning (IJTEL). Erscheinungsjahr/Year: Seiten/Pages:
5/6, Vol. 4, 383 – 397. [in English].

15. Moyseeva, M.V., and Soyfert S. (2001). A phenomenon
of virtual learning communities. Retrieved from
http://emag.iis.ru/ arc/ infosoc/emag.nsf/BPA/
b6bfbf5f9b5ab471c3256c5200340dc9. [in Russian].

:  . .. – . . ., 

  :
  

asimonenko@ukr.net
 

 
. , 18, . ,

 , 72310, 
doi:10.7905/ .v0i14.1045

    09.04.2015 .
   22.04.2015 .


