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Abstract. The urgency of the research is that the conditions for the formation of a
creative personality, which are the result of the formation of a creative and knowledge
economy, in which the given type of personality is in demand, is presented. Problem
statement — the phenomenon of a creative personality as a phenomenon and a basis for
formation of a creative and knowledge economy in the conditions of globalization
challenges and trends 4.0. It is the information society and social entrepreneurship that are
the main factors in the formation and development of a creative and knowledge economy,
which requires the formation of a creative personality.

Analysis of recent research and publications — we rely on the authors who investigated
the "know-how-intelektual society, which is based on a well-known intellectual-property and
personality. These are the works of B.Andrushenko, T.Andrushenko, V.Vashkevich,
V.Voronkova, O.Kyvlyuk, V.Melnyk, V.Nikitenko, R.Olexenko, O.Sosnina, S.Sharova.
Identification of unexplored parts of the general problem — conceptualization of the
concept of a creative personality in the face of globalization challenges 4.0. The research is
based on theoretical and practical aspects of the formation of the concept of creative
personality as a factor in the formation of a creative and knowledge economy.

Setting objectives — the use of socio-acciological and neoaxiological approaches and
methods that allowed deeply penetrate into the conditions for the formation of a creative
personality in the context of the challenges of globalization 4.0 and the information society.
Presentation of the main material. It is at the heart of axiology that the value orientations of
a person are necessary for the formation of an information-knowledge economy or neo-
economy. It is researched that creativity stimulates the production of innovative material and
spiritual goods, promotes acceleration of commercialization and the final consumption of
material and spiritual goods. It has been found that Homo economicus is the basis for the
formation of creative entrepreneurship and its transformation into the social capital of the
nation. The essence of culture as the main dominant and the key factor of formation of
creative and valuable competitive specialists is revealed.

Conclusions - the evolution of "homo economicus™ to "homo creativus" is exposed in the
conditions of globalization 4.0 and global rankings of creative economy; Creation of the
concept of creative personality as a factor in creative and knowledge economy in the face of
globalization challenges 4.0; the integral representation of the creative personality as a factor
in the formation of a knowledge-information economy is presented.
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and value orientations, creative and knowledge economy, creative and knowledge education

Statement of the problem in
general and its connection with
Important scientific or practical
tasks. The peculiarities of the
formation of a creative personality as
a factor in the formation of a creative-
knowledge economy in the context of
global challenges 4.0, discussed at the
Davos Forum 2019, and the trends of
the development of the modern world
Is of considerable relevance.

Firstly, the key task facing
Ukraine is the preparation of a cohort
of highly professional creative
entrepreneurs, which is the basis for
the development of a creative and
knowledge economy. The creative
knowledge economy is defined by us
as a dynamically changing concept

based on the creativity of the
individual and its assets that can
generate influence on economic

growth and economic development in
the conditions of globalization 4.0,
which is based on the development of
human (social, intellectual) capital.
Second, the development of such
ideas in society as formation of
creative values of entrepreneurs in the
conditions of globalization 4.0, trends
of development of the modern world
and patterns of development of
creative and knowledge economy is of
great importance. In the article we try
to understand the stages of the process
of history of the formation of creative
values, the formation of a critical
mass in this process and the
emergence of a “person of the
creator”, as well as various types,
properties and consequences of the
formation of Homo economicus,

understanding under them a variety of
socio-informational changes.

Thirdly, formation of the concept
of creative personality in the context
of globalization 4.0 and trends of the
modern  world, based on the
reinterpretation of experience,
including construction and theoretical
scientific evidence aimed at forming a
new concept model training and
development of creative
entrepreneurs, starting with families
and ending  higher  education
institution and training of human
creative  (lyudyny-  entrepreneur-
creator), with its practical skills in
conditions - Information,
globalization, intellectualization of
modern society, peretvo Rennes
knowledge on  key  resource
development,  globalization  and
competition based on the creation of
high-tech and znannyevyh products
and services.

Fourthly, the flow of new
literature shows that the formation of
a creative person in the context of
global challenges and trends of the
modern world has, in recent years,
had similarities and differences,
continuity and discrepancies;
therefore, we try to synthesize the

important results of past studies,
preserving heredity and suggest
directions for future scientific

research into this problem. [1].

The purpose of this study is
conducting socio-philosophical
analysis of the phenomenon of the
formation of a creative person in the
context of global challenges 4.0 and
trends of development of the modern
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world. All of this led us to create a
new driver for growth and the creation
of new markets for a creative and
knowledge economy through
convergence of existing production
technologies and new technologies of
the fourth industrial revolution 4.0
associated with the transition to a new
technological approach and the
creation of innovations as the basis of
innovation and creative personality.
We will note, that the decision of
this scientific problem in such a
statement has never been solved and

is currently almost not being
developed.
The purpose of scientific

research — conceptualization of the
phenomenon of creative personality as
a factor in the formation of a creative
and knowledge economy in the
context of the challenges and trends of
the global world. 4.0.

The objectives of the study:

-to reveal the peculiarities of
the formation of a creative
personality in the context of global
challenges of 4.0 and trends of the
development of the modern world;

-to substantiate the essence of
creativity, which is the basis of the
formation of creative and creative

personality;

-to find out that Homo
economicus Is the basis for the
formation of creative and social
entrepreneurship and its
transformation into the social

(intellectual) capital of a nation;

-to identify the essence of
culture as the main dominant and
determinant and the key factor in
the formation of creative values of
competitive professionals;

-to reveal the evolution from
"homo economicus” to "homo
creativus” in the context of
globalization 4.0 and global
rankings of the creative economy.
The object research is a

phenomenon of creative personality as
a factor in the formation of a creative
and knowledge economy, which is
considered by us as a complex social
phenomenon and a dynamic process
that is developing in our eyes.

The subject of the study — the
influence of global challenges and
trends of the development of the
modern world on the formation of a
creative  personality and  the
identification of the features of this
formation.

The conceptual design of the study
iIs aimed at revealing how creative
values of entrepreneurs are formed in
the context of global challenges of 4.0
and trends of the development of the
modern world; how institutions such
as the family, education, religion and
culture influence the training of future
entrepreneurs, as a creative and
knowledgeable economy that includes
economic, cultural, social, religious,
family factors related to the tasks of
intellectual  property, intellectual
technologies and creative industries.
The modern vision of the formation of
a creative individual in the context of
global challenges of 4.0 and the trends
of the development of the modern
world is based on interdisciplinary
synthesis of economics, culture and
technology, philosophy and pedagogy,
culturology and religious studies,
where the domination of the sphere of
services and creative content is a
priority for modern times.
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Methodology of research

The methodology of the research
Is based on socio-acciological and
neo-aksaiological methods and
approaches, which allowed to reveal
the essence of the value orientations
of the individual, the basis of which is
the value of being of the personality,
serving as a culture of being.

Presenting main  material

Features of the analysis Creative
personality as a factor in the
formation of a creative and knowledge
economy in the context of the
challenges and trends of globalization
4.0 involves the integration of various
philosophical, sociological, and
cultural concepts. It is information
management, communication
management, innovative management,
creative economy, intellectual
property management, communicative
law, modern forms of organization,
practical philosophy, which quickly
embraces modern theories and
practices of both pedagogical and
modern educational management,
based on which culture management,
knowledge management culture,
culture management training of highly
skilled professionals who will be
competitive in the international arena.

Today, according to the Global
Creativity Index, Ukraine holds 45
ratings out of 139, which is a rather
high indicator. Effective economic
realization of the creative potential of
Ukraine requires a conceptualized
approach, which includes the analysis
of Homo economicus as a basis for
the formation of creative
entrepreneurship and its
transformation into the social

(intellectual) capital of a nation and
the evolution from "homo
economicus” to "homo creativus" in
the conditions of globalization and

global rankings of the creative
economy.

The core of the formation of
ideological  values of creative

entrepreneurs in the context of global
challenges of 4.0 and trends in the
development of the modern world is a
creative personality that embodies the
highest manifestation of human
activity - creativity that stimulates the
production of innovative material and
spiritual goods that accelerate the
commercialization and end-use. The
latter requires the creation of a
supportive business environment with
an  appropriate  assessment  of
creativity and the ease of starting a
new business; developing a culture of
creative economy and preparing
global creative talents, strengthening
the competence in creating
innovations as the basis of a creative
and knowledge economy, based on
the fact that the fourth industrial
revolution is characterized by the
development of digital technologies,
globalization and the change in the
interaction between personality and
society.

The theoretical discourse on the
peculiarities of the formation of
creative and knowl- edge values of
entrepreneurs in the context of global
challenges of 4.0 and the trends of the
modern world was shaped by the
information revolution, the transition
of society from information to the
"knowledge society” and from
"knowledge society" to an innovative

Creative personality and its dignicular role in the formation of a known economy in the
conditions of the challenges of globalization of informational society



dinocodis

society.
Therefore, the formation of
ideological values of creative

entrepreneurs in the context of global
challenges 4.0 and trends of the
development of the modern world is
identified by us as the creation of a
living public space as an individual
and a country and is defined by us as
a civilization development, and its
results as a cultural heritage of a
nation enriching the world cultural
heritage. According to S. Sidorenko,
human creativity reaches such a
scale, "that according to
futurological predictions in the
future, the human mind will reach
such a level: an interface that can
operate to billions of high-tech
devices will be created. Humanity
can master the Universe, thanks to a
remotely controlled message and
plenipotentiary  representatives -
robots, spacecraft of absolutely
different shapes and sizes that will
travel on other planets and star
systems and represent the interests of
earthly civilization in all corners of
the universe» [7].

The formation of ideological
values of creative entrepreneurs in the
context of global challenges and
trends of the development of the
modern world begins with the
question of terminology, and therefore
the analysis of the concept-
terminology apparatus has a rather
urgent and practical significance for
us. Therefore, the desire to create a
general theoretical field for analyzing
the process of forming the ideological
values of creative entrepreneurs
should be related to an attempt to
determine the structure of any viable

discourse, in our case, the ideological
values of creative entrepreneurs in the
context of global challenges and
trends of the modern world.
Consequently, modern education
should be ready to respond to the
challenges of globalization 4.0,
modernization, intellectualization of
society, which requires the
preparation of a creative entrepreneur,
ready to work in a market economy,
to identify the needs of future
specialists and to  formulate
requirements for their competence in
accordance with the needs and
dynamics of the labor market. The
regulator of the educational services
market  should  stimulate  the
development  of  curricula in
correlation with the training of
specialists, which are carried out in
close cooperation "education-science-
employers-production” [5].

Not all terms and concepts used
in this article, are interpreted
unambiguously, which requires a
critical approach, critical thinking,
constructive methodology, which is
based on cultural cultivating. With the

transition from post-industrial to
information and from it to the
"knowledge society”, the world's

human life has changed considerably:
there is the formation of post-master
values, virtualization and
autonomization of its life path. The
task of science, education, and culture
in the context of global challenges of
4.0 and the trends of the modern
world is to balance the progress and
humanism. So, in the workplace, this
may be the introduction of new
technologies  of  motivation -
gameimization and  creativeness,
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which allow a person to enjoy work,
and therefore self-realization and
develop.

We note that the technogenic type
of development of modern civilization
brought mankind a large number of
achievements, but also gave rise to a
large number of crises that constitute
a threat to human civilization -
ecological, economic,
anthropological, requiring the
formation of a new matrix of values
that would correspond to the ideal of
preserving the  biosphere  and
humanity. Therefore, philosophy and
the humanities play a special role in
the formation of ideological values
and landmarks of civilization
development. [4].

Speaking in the consciousness of
culture, philosophy carries a reflection
on its fundamental world-view
universal universes and forms new
meanings addressed to the future
development of civilization. Culture,
representing the world of values and
valuations, determines the higher
meanings of human existence and acts
as the central object of neoaxiological
analysis.

It is because of the prism of
neoaxiology (new values of being,
and the values of entrepreneurship),
which represents the methodological
basis of this analysis; it seems to us
that it is possible to identify the value
significance of different spheres of
culture and their adequate assessment
in the work of man. Therefore, we
tried to prove that culture is the main
dominant and key factor in the
creation of creative competitive
professionals, and the new conditions

require  evolution from  "homo
economicus” to "homo creativus" in
the conditions of globalization and
global rankings of the creative
economy. [5].

We cultivate the idea that today
philosophy must develop as a
practical philosophy of
entrepreneurship and a creative-
knowledge economy, and is defined
as an interdisciplinary  research
direction that studies the value
principles of human action in a fluid
world of life - globalization 4.0 and
trends in the development of modern
vita.

Not only the transformation of
philosophical rationality, but also the
paradigmatic changes in the socio-
cultural nature of the current crisis
situation, have brought to life new
forms of the futuristic philosophical
knowledge that emphasize its
practical utility. Philosophy as a
methodologically organized practice
of thinking receives systematic
impulses for its actualization in the
spheres of specific social experience,
namely, entrepreneurship, creative
economy, the formation of the outlook
of future entrepreneurs, which
expresses its practical orientation.
From this point of view, we cultivate
the idea that theoretical knowledge
(philosophical) is mediated by social,
cultural, and economic contexts, and
practical life in the whole spectrum of
social "fields becomes loaded and
even overloaded." Specific
technologies of practical philosophy
include the topic of the formation of a
person of an economic, creative and
creative person, a person of
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entrepreneurial spirit - his outlook and

its wvalues, its existence, its "life
world" [4].
We tried to study the

phenomenon of creative personality as
a factor in the formation of a creative
and knowledge economy, considered
by us as a complex social
phenomenon and a dynamic process
in the context of the challenges of
globalization 4.0, understanding under
them a system of theoretical views,
united by the scientific idea
(creativity, creativity), resulting in
presented A wide range of problems
in this topic, including analysis of the
following components and directions:

1) Homo economicus as a
basis for the formation of creative
entrepreneurship and its
transformation into the social
(intellectual) capital of the nation.

2) as the main dominant culture
and a key factor in the formation of
philosophical values of competitive
specialists.

3) From "homo economicus" to
"homo creativus™ in the conditions
of globalization 4.0 and global
rankings of creative economy [5].

The main directions of the
research carried out are the formation
of the values of creative entrepreneurs
in the context of global challenges 4.0
and trends of the modern world, under
which we understand the following:

1. Improving the quality
of education, training, production
culture and ethics as the basis for
preparing a successful creative
entrepreneur and shaping the
social (intellectual) capital of the
nation.

In today's conditions of the

evolution of society from post-
industrial to  informational and
"knowledge society", the information
competence that the graduates of
higher educational institutions should
possess is increasing. The generally
recognized definitions of modern
society as informational, "society of

network structures”, "“society of
knowledge", "start-society” point to
the growth of information

(communication) competence itself as
one of the key competences that
provides social mobility of the
individual, and the preparation of
information managers.

Under the informational
(communication) competence, which
IS SO necessary for social creative and
creative entrepreneurship, refers to the
ability (personality) to find, store,
transform various information and
take the necessary alternative creative
decisions. The development of higher
education is based on the quality of
education, the innovation of education
and the creative personality that a
high school must form. If education
succeeds in developing a well-
designed innovative system, creative
and creative ideas and projects will
start to work, successful innovation
companies and successful
entrepreneurs  will emerge, which
requires the formation of a new
innovative thinking. It is the direction
of innovation and creative
development that enables to create
products in the future with the global
market, for which global managers
with global innovative thinking
should be trained.

An example is Apple, Microsoft,
and other companies whose products
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are sought around the world and bring
superfluous profits, ensuring
economic  prosperity and socio-
economic stability for their countries.
Therefore, an innovative concept of
education is needed for the
development of innovative social
entrepreneurship, for which higher
education institutions should prepare
innovative entrepreneurs.

The problem of the relationship
between education and business
requires the commercialization of
education. That is why higher
education institutions today should be
based on:

1) the principles of
continuity and complexity of
professional orientation
progress;

2) its proactive and
preventive nature;

3) the principle of
personalization;

4y the principle of
innovation aimed at creating a
new personally  significant

educational product;

5) the principle of socio-
cultural ~orientation of the
educational process;

6) the principle of focusing
on the development of specific
educational-vocational guidance
projects within the educational

system;

7) the principle of
variability of the substantive
content of education in

accordance with the vocational

orientation of students.

2. Homo economicus as the
basis for the formation of creative

social entrepreneurship and its

transformation into the social

(intellectual) capital of the nation.

We emphasize the need to develop
a concept of creative social
entrepreneurship, which will be based
on people like Homo economicus -
creative individuals in all areas of
entrepreneurship [5]:

1) there will be a business
that creates added wvalue in
entrepreneurship;

2)Homo economicus will create

cultural and creative products;
network business will develop,
where creative and cultural

activities are concentrated;

3) Focal points will be created
for the development of creative
social entrepreneurship, which will
promote the development of a
creative and knowledgeable
economy.

Creative social entrepreneurship is
a concept that is constantly changing
and based on creativity and creativity
that can generate influence on
economic growth and intellectual
development of the individual.
Creative  social  entrepreneurship
should be a source of high income, the
creation of new jobs, in which
inquiries are intellectual (social)
capital, contribute to socio-cultural
integration and identity, cultural
diversity and human development.

The national education system
should be prepared to overcome the
possible negative effects of global
landslides, which characterize modern
education as a  socio-cultural
phenomenon in general. In  the
modern world of global
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informatization and computerization
of consciousness, the problem of
improving the content of education
becomes paramount [4].

Modern society becomes more
pragmatic, technocratic, and education
Is economically feasible. Therefore,
humanitarian science, in the context
of reducing the hours for its teaching,
nevertheless must act as a means of
self-development, self-realization,
self-expression and self-affirmation of
the individual, since, to a large extent,

man reveals his skills in the
professional field [4].
3. Culture as the main

dominant, determinant and a key
factor in the formation of a
creative personality as a factor in
the formation of an innovative
and creative economy, for which
competitive experts are needed.
The notion of philosophy as a social
phenomenon (as a form of social
consciousness) is inferior to a place
of representations of philosophy as
a phenomenon of culture (for
example, as a self-consciousness),
as a result of which a philosophy
must be sought for the formation of
the values of youth (worldview,
innovation, creativity and
creativity).

The dilemma of sociocentrism and
cultural-centerism in the
understanding of philosophy is solved
in favor of sociocentrism on the basis
that sociocultural is social in its
cultural diversity. Due to this,
philosophy is a reflection of cultures
that provides socio-cultural
development, the application of
cultures in practice, including social
entrepreneurship.

Social creative entrepreneurship
includes not only economic, social but
also cultural factors related to the
tasks of technologies, intellectual
property problems, the development
of a knowledge economy that
measures intellectual and cultural
development. Creative industries are
the heart of creative and cultural
entrepreneurship.

Modern understanding of
ideological orientations of
entrepreneurship is based on the
interdisciplinary synthesis of
economics, business,
entrepreneurship, culture and

technology, where the domination of
the sphere of services and creative
programming are a  priority.
"Everything goes to the fact that
programming skills will become a key
skill in our society, just as today's

reading and writing skills”,  says
David Rose in The Amazing
Technologies. Design and Internet

things» [6].

It is the high school of education
must form a culture of personality, a
culture of civilization, because the
situation is often characterized by the
culture of "non-warlord" (aggressive,
xenophobic) culture, the archaism of
consciousness (resuscitation of
occultism, mysticism). It is humanity
(intelligent civilization) that requires
the formation of a culture as the main
dominant and a key factor in the
formation of a creative personality,
which acts as a determinant of the
formation of an innovative and
creative economy and the
transformation of a reasonable human
being into a consumer, in connection
with which the style and quality of life
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must be transformed.

The society of the future as a
"society of knowledge, innovation and
information" is based on information
and knowledge, therefore in such a
society there is a growing need for
highly skilled, competent, educated
specialists who have competencies of
line production. "Ford and Sloan first
perfected the entire system - the
plant's activities, supplier
coordination, and the management of
the entire enterprise - and added to it
the concept of the market and the new
distribution scheme. That's exactly
how the automotive industry has
become a universal symbol of mass
production [2]. It was Ford who
managed to establish a production
called "lin", which swept the whole
world in global automotive wars.

Changes in the ideal of education
from "human knowledge"” to "human
culture” (V. Bibler) indicates the need
to change the content of education,
aimed at culture as a broad inclusive
concept of human existence in the
world through creative cultural,
social, innovative practices. In
conditions of  acceleration and
compression of time in the conditions
of the information society, the role of
education as a type of spiritual and
cultural practice that broadcasts and
reproduces the social experience of
mankind increases. [4].

4. Evolution of a person from
""homo economicus™ to "‘homo
creativus' in the conditions of
globalization 4.0 and global
rankings of creative economy.
Under conditions of globalization,

the creative industries today exceed

the volumes of annual revenues and
exceed four times the growth rates of
industrial production. The share of
employed in  creative  social
entrepreneurship has reached 25% of
young entrepreneurs (for example,
tourism). It is expected that the trend
of creative entrepreneurs passing to
the sector is the creative industries,
which all over time increase. Only
value orientations on intellectual
product, creativity, cultural values,
synergy and cooperation can result
from creative entrepreneurship to the
prosperity of the country in the long
run. Creativity includes technology,
talent and tolerance and is included in
the Global Index of Creativity
(Ukraine is 45th place). As noted in
the work of A. Shevchenko "Dijital
era. Simply about digital technologies
"" there is another internal logic in
the new technologies, and we do not
just have to digitize business
processes, they must be recreated in
new ways, using the new
opportunities that we are opening
innovative technologies"[9].

The modern labor market is
characterized by  processes  of
information and virtualization. In
modern conditions, Internet
technologies have penetrated into the
professional sphere so deeply that it
affects not only labor activity, but also
the stage of search and selection of
vacancies, communication within the
professional community. Computer
and Internet technologies become the
main tools of modern worker's work,
while traditional, connected with
physical labor, go to another plan and
their use is replaced by roboticism.

Creative personality and its dignicular role in the formation of a known economy in the
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Christopher Steiner notes: "In the
future, for those who can write a
computer code, there is a bunch of
work, And if you are still able to
invent and compute filigree complex
algorithms, then it's even better - you
might even be able to conquer the
world. Of course, if the first computer
does not do it " [3].

Education is one of the most
important elements of the
development of the intellectual

potential of a person and society for
the improvement and designing of a
person in a socio-cultural context. If
earlier the main task of education was
the transfer of knowledge and control
over their development, ie, dominated
by the cognitive (cognitive paradigm
of education), then in today's
conditions of innovative development,
the main task of education is to form
students and students of knowledge
and skills to think independently and
create innovations in different spheres
of activity , which means the
transition to a creative (creative)
educational paradigm. In this case,
cognitive  (cognitive)  education
becomes only the initial stage of
creative (creative) education. The best
results in education and professional
activity are achieved through creative
and analytical (logical) thinking. In
the work of Richard Florida "Homo
creatives. As the new class conquers
the world ", it is emphasized that" The
emergence of a new social stratum
and the development of creativity as
an economic force were the factors
behind the seemingly unrelated and
mysterious trends, such as the rapid
development of new industries and
businesses, and along with these

changes in the ways of life of our
work and life that ultimately
influenced even the rhythm, style,
desires and expectations that shape
our daily lives " [8].

As a conclusion we will make the
future of higher education:

Creative information and
innovation paradigm of education as a
qualitatively new level of formation of
an innovative type of thinking based
on information  resources and
contributes, on the basis of creative
methodology and achievements of
modern science, to the formation of a
new type of social and public
intelligence both personality and
country [10].

The  creative-intellectual  and
creative-knowledge  paradigm  of
education combines informational,
intellectual and innovative paradigms

and provides conditions for the
material,  social,  cultural and
intellectual development of each

person as well as of society as a whole
and promotes the formation of a
creative personality. Throughout the
presentation, we tried to hold a
constructive critical view in order to
go beyond the proven methods and
models of the past, recognize their
drawbacks and limitations, and
expand the concept of creativity
creation in the context of global
challenges and trends of the modern
world, and formulate the concept of
creative personality as a factor of a
creative and knowledge economy in
the face of globalization challenges.
Prospects for further research —
Further development of the influence
of a creative personality on the
development of a creative and
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KPEATUBHA OCOBUCTICTb TA Ii BU3BHAYAJIbHA POJIb ¥
®OPMYBAHHI EKOHOMIKHA 3HAHb B YMOBAX BUKJIUKIB I'IOBAJII3ALLILL
TH®OPMAIIMHOI'O CYCHLIBCTBA

AHOTalif. AKTyaJbHICTb A0CJTI/KEHHSI B TOMY, L0 MTPEJICTaBICHO YMOBHU (POPMYBaHHS
KpEeaTUBHOT 0COOMCTOCTI, 110 € pe3yiabTaToM (POpMyBaHHS KpPeaTHBHO-3HAHHEBOI €KOHOMIKH,
B sKii BuTpeOyBaHOw € naHuii Tun ocobuctocti. IlocTaHoBka 3aBaaHHs — (eHOMEH
KpeaTUBHOT 0COOHMCTOCTI sIK ()eHOMEH 1 OCHOBa [yl ()OpPMYBaHHS KpeaTHBHO-3HAHHEBOI
€KOHOMIKH B YMOBaX BHMKJHKIiB Ta TpeHaiB riodamizamii 4.0. Came iHpopmariiiine
CYCHUIBCTBO Ta COLiaJbHE MiANPUEMHMULTBO BHUCTYMAIOTh TOJIOBHUMHM YHHHUKAMHU
CTaHOBJIGHHS 1 PO3BUTKY KpEaTUBHO-3HAHHEBOi EKOHOMIKH, fKa BHUMarae (opMyBaHHS
KpPEeaTUBHOT 0COOMCTOCTI. AHAJII3 OCTAHHIX J0CaigxKeHb i myOaikaniii — Mu ciupaemocs Ha
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dinocodis

aBTOpiB, IO JOCIIKYBaJIH «3HAHHEBO-IHTEIEKYTaJbHE» CYCHUIBCTBO, B OCHOBI $IKOTO
3HAaHHEBO-IHTEJNEKyTaJllbHA BIACHICTH Ta ocobucricte. Lle T1Bopum B.AHapymieHka,
T.Aunpymenko, B.BamkeBwua, B.Boponkopoi, O.Kupmok, B.Menpauk, B.HikiTeHko,
P.Onekcenka, O.Cocuina, C.IllapoBa. BuaijieHHsI HeIOCTiI:KEHUX YACTHH 3arajabHOI
NnpodJjieMH —KOHIENTYyali3allisl KOHIEMNIii KpeaTMBHOI OCOOMCTOCTI B yMOBaxX BHKJIMKIB
rinobanizanii 4.0. B 0CHOBI IOCHIIKEHHSI — TEOPETHYHI Ta MPAKTHYHI acrieKTH (HOpMyBaHHS
KOHIICTIii KpeaTUBHOI OCOOHMCTOCTI SK YMHHUK (OpPMyBaHHS KpEaTUBHO-3HAHHEBOL
ekoHoMikn. IlocTaHOBKa 3aBJAaHHA —  BHKOPHUCTAaHHS  COIIOAKCIOJOTIYHOTO  Ta
HEOAKCIOJNIOTIYHOTO MIAXOMIB 1 METOMIB, IIO JO3BOJWINA TJIMOOKO NPOHUKHYTH B YMOBH
dbopMyBaHHS KpeaTHBHOI OCOOHMCTOCTI B yMOBaxX BHKJIHMKIB TioOamiamii 4.0 Ta
iHpopMaliiiHOTO cyciibcTBa. BUKIaa ocHOBHOro mMarepiaay. Came B OCHOBI aKkcioJorii —
LIHHICHI Opi€eHTalli 0COOMCTOCTI, HEOOXiAH1 Aisi (opmyBaHHS 1H(OpMaIiHO-3HAHHEBOT
€KOHOMIKM YH HEOCKOHOMIKH. JloChimKeHo, M0 TBOPYICTb CTUMYIIOE€ BHUPOOHHIITBO
IHHOBAIIMHUX MaTepiaJbHUX 1 TyXOBHUX Oiar, 3yMOBJIIO€ IPUCKOPEHHS KoMmeplianizaiii Ta
KIHIICBOTO CIO’KMBAHHS MaTepialbHUX 1 TyXOBHUX Ojar. 3’sicoBaHo, 1o HOmMo economicus e
OCHOBOIO ()OPMYBAHHS TBOPYOTO MIANPUEMHHITBA Ta WOTO TpaHCpopMalii B COLiaIbHUI
Kamitan Haiii. BucHOBKM - po3kpuTo eBojromio Bix «homo economicus» mo «homo
creativus» B ymoBax riobamizanii 4.0 Ta TI00aTbHUX PEUTHHraX KPEaTHBHOI €KOHOMIKH;
CTBOPEHO KOHIICTIII0 KPeaTUBHOT OCOOMCTOCTI SIK YMHHHUK KPEaTHBHO-3HAHHEBOT €KOHOMIKH
B yMOBax BHKIWKIB TyoOamizauii 4.0; mpencTraBieHO UUTICHE YSABIEHHS KpeaTUBHOI
0COOMCTOCTI SIK YNHHUKA (DOPMYBaHHS 3HAHHEBO-1HPOPMAIIITHOT EKOHOMIKH.

KuarouoBi caoBa: iHdopmaiiiiHO-3HaHHEBE CYCHUIBLCTBO, KpEaTHBHA OCOOHUCTICTb,
TBOPUICTh, KpPEAaTUBHO-IIIHHICHI Opi€HTallli, KpeaTHUBHO-3HaHHEBA EKOHOMIKa, KpeaTHBHO-
3HaHHEBA OCBITA
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KPEATUBHASA TIMYHOCTDB U EE ONNPEJAEJIAIOLIAA POJIb B
®OPMUPOBAHWU YKOHOMUKHU 3HAHUM B YCJIOBUAX BbI3OBOB
I'1OBAJIMBAIIMN HHO®OPMAIIMOHHOI'O OBIIECTBA

AHHOTANUAl. AKTYallbHOCTh HCCIEOBAaHUS B TOM, YTO TMPEACTABICHBIC YCIOBHUS
(dbopMupoBaHHs KPEaTUBHON JTMYHOCTH, SIBIISIFOTCST PE3yIbTaToM (OPMHUPOBAHUS KPEaTHUBHO-
3HAHUEBOM YIKOHOMHKH, B KOTOPOW HYKJIA€TCs JaHHbIN THN JIMYHOCTH. IlocTaHOBKa 3amaum
- (heHOMEH KpeaTHBHOM JIMYHOCTU Kak (peHOMEH W OCHOBa A (POPMHUPOBAHUS KpEaTUBHO-
3HAHMEBOW HKOHOMHUKH B YCJIOBHUSX BBI30BOB M TpeHA0B Tiobanm3amuu 4.0. MmenHo
nH(OPMAIIMOHHOE OOIIECTBO U COIMAILHOE MPEANPUHUMATENHCTBO BBICTYNAIOT TJIaBHBIMU
(dakTopaMM CTAaHOBIIEHUS M Pa3BUTHSI KpPEaTUBHO-3HAHMEBOW HKOHOMHUKH, TpeOyromei
(hopMHUPOBaHUS KPEATUBHOM TUYHOCTH. AHAJIN3 MOCIEAHUX UCCIeAOBAHNN U MyOJuKAIUHii
- MBI OITUPAEMCs Ha aBTOPOB, MCCIIEIOBABIINX «3HAHUEBOE-HUHTEIEKYTaIbHOE» OOIIECTBO, B
OCHOBE KOTOPOTO 3HaHHEBas-UHTENEKyTadbHasi COOCTBEHHOCTh U JIMYHOCTh. JTO TpyIbl: B.
Anppymenko, T. Anapymenko, B. Bamkesuua, B. Boponkosoii, O.Kusntok, B. Menbnuk, B.
Hukurtenko, P. Omnekcenka, O. Cocuuna, C. llapoBa. BbigejieHHe HeHCCIeJOBAHHBIX
yacteil o0meil mnpodJjieMbl - KOHUENTyaJu3alusi KOHUEMUUU KPEaTUBHOW JIMYHOCTH B
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ycIoBUSX BbI30BOB TIuiobOanu3anuu 4.0. B ocHoBe wuccienoBaHUs - TEOPETUYECKUE U
MPAKTUYECKUE aCTEKTbl (OPMHPOBAHUS KOHILEIIIMH KpPEaTHMBHOM JHYHOCTH Kak (akTop
(dbopMuUpoBaHHUA KpeaTUBHO-3HaHUEBON 3KOHOMUKHU. IlocTaHOBKA 3agayM - HCIOJIB30BaHHE
COLIMOAKCHOJIOTUYHOTO U HEOAKCHUOJIOTHYHOIO MOAXOJOB M METOAOB, KOTOPBIE NMO3BOIMIN
rJIyOOKO MPOHUKHYTH B YCIOBHS (POPMHUPOBAHUS KPEATUBHON JIMYHOCTU B YCIOBHSAX BHI30BOB
rnobamm3annu 4.0 1 uHbopManmoHHOTO OoOmecTBa. M3/105KeHHe OCHOBHOIO MaTepHaJa.
VIMeHHO B OCHOBE aKCHOJIOTMM - LIEHHOCTHBIE OPUEHTALUU JIMYHOCTH, HEOOXOAUMBIE IS
¢dopmupoBanus HHOOPMAIIMOHHO-3HAHHEBONH SKOHOMHKH WJIM HEOSKOHOMHUKH. Jloka3aHo,
YTO TBOPYECTBO CTUMYJIUPYET MPOU3BOJICTBO MHHOBAI[MOHHBIX MATEPUAIBHBIX M JYXOBHBIX
Omar, 0OyCJIOBIMBAacT YCKOPEHHE KOMMEpIMAIM3ALUN U KOHEYHOrO IOTpeOJIeHHS
MaTepUAIBHBIX M JyXOBHBIX Oyiar. BeisicHeHo, uto HOMO economicus siBisieTcss OCHOBOM
(hopMHUpOBaHMSI TBOPUYECKOTO MPEANPUHUMATENBCTBA U €ro TpaHC(hOpMallMu B COIMAJIbHBIN
KanuTal Halud. BBIBOABI - packpbiTo 3BOMIONKI0 OT «homo economicus» k  «homo
creativus» B ycioBusx riuobanu3anuu 4.0 U TJI00aNbHBIX pEHTHHTaX KPEaTHBHON SKOHOMHKH;
CO3//aHa KOHIIENIMs KpeaTUBHOW JIMYHOCTU KakK (aKTOp KpeaTHBHO-3HAHMEBON 3KOHOMHKH B
YCIOBHSIX BbI30BOB Tio0anu3anuu 4.0; IpeacTaBiIeHo LEeJ0CTHOE NIPEACTaBICHUE KPEaTUBHON
JUYHOCTH Kak (hakTopa GopMHpOBaHUS 3HAHUEBO-UH(DPOPMAILIMOHHOW SKOHOMHUKH.

KiroueBbie cjoBa: MH)OpPMAIIMOHHO-3HAHUEBYIO OOIIECTBO, KpEaTMBHAS JIMYHOCTb,
TBOPUYECTBO, KPEATHBHO-IIEHHOCTHbIE  OPUEHTAIlMHM, KPEaTUBHO-DKOHOMHUKA  3HAHUH,
KpeaTHBHO-3HaHMUEBasi 00pa3oBaHue
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