
                                   () 1(29), 2015 

3 

  


 658.1 
.., ..., , 
.., ..., , 



  
  
’

., -
, -, , 
. -
. 
 «-
» .  

: ,  , , 

.-
-

, 
. 

, 
', -
. , 
-
-
 .  
, 
, -
, . 
-

.-
-
-
, -
'
, -
. 
-
-
. 


. , . , . , 
., . , ., . , 

.., . 
.  
  


 ,   
.. , .. , .. -
. 
.

   -

 «-
». 
.

-
. -
 – -
. 


«». -
-
. 
, -
-
, . 
’

«» -
 «». 
«» -
. ,  – 



                                   () 1(29), 2015 

4 

, 
. 
-

 «» -
. 
, 
, 
 (-
),  [2, . 325]. 
-

 – 
  
, 
, -
, -
, -
,  [11, . 72]. 
.,  «-

» 
--
,   . 
«--
, -
, . , -
: 
  , 

. -
:  – 
’--
» [7, . 72].  


-
. 
, 

 «-
».  «» 
’
70-, 
-
.   
, -
, -
 ,  
. 
.. -

 «» ’
. .  1936 . 
, ’-
, .
. 1953 . («») 

.  1958 . («-
», «»).  
.. , 


 80-, 

-
.  
-

, 
. 
 – «». -


-
-
, , -
 (....; 
.) 
 – «» – 


-
 (..; . 
.). 
  – «». 

-
'
. 
, , 

(., ., ..
.) 
, -

, 
.  
.. 

 «-
, , -
, -
, 
-
-
» 
[9, . 197].  
.. , -

 – -
, -

-
; 
 
-
 



                                   () 1(29), 2015 

5 

; 
(, , , -
-) 
(- 
, , , , ) 
 [12]. 
.. , 


’: 1) ; 2) 
; 3) . , 
-

-
-
. 
-

-, -
 – -
’-
 [12, . 47-50]. 
 1 

 «» 
 1 

 «» 

 


. [13, .31-32]  – 
, 
-
, 
-
, -


. [10, .13]  – -
, , -
, -
-
, , 



.  [6, .162]  – , 

  
.  [8, .320]  – , -

-



. , . 
[4, .45] 

, 
, , , 
, , 

.  [5, .11]  – , , 
, , , , 
, , , . ., 



: [12]. 

.. -
, , 
, 
-

, 


, -
 [3]. 
-

-
.  – -



                                   () 1(29), 2015 

6 

-
. 
., -

-
, -
, -
. 

-
. 
-

, -
-
, 
. 

















 


 





 











Summary.  Most modern developed organizations are paying more attention to their corporate culture which 
is becoming an important resource for economic management mechanism improving. In Ukraine the researches of 
corporate culture problems are at the initial stage, so they are not of the systematic character. The research analysis 
has demonstrated the interest to corporate culture.

In order to study the essence of “corporate culture” category we have examined the content of “culture” 
category. The term “culture” belongs to many-valued ones, as culture is a complex phenomenon which expresses all 
the sides of human existence. 

The concept of corporate culture does not have the single interpretation. In scientific literature there are 
numerous discussion works. Our conducted studies have shown that scientists have given the definition of corporate 
culture and pointed out a set of important components which help to understand culture generally and properly. 

In our view, the theoretic interest to corporate culture management is explained by its significant importance 
on the strategy and goals of enterprise activity. 
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