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Summary.  

Statement of the problem. Administrative Management  is one of the areas of modern management. It has a lot 

of aspirations in the context of research and practical implementation of administrative and regulatory forms of 

governance. One of these tendencies favor a system of incentives. It is the main lever of motivation mechanism of 

enterprises. So motivation is one of the most important functions of organization and administration. 

Results.  Motivation - is the process of sustainable encourage employees to productive work. Therefore, it is an 

important component and function of administrative management. Encouraging labor is a key direction in human 

resource management enterprises and organizations. In fact, labor motivation played through practical implementation 

reasons. The grounds are divided into spiritual, biological, legal and latent. This division defines certain forms of 

human behavior and a certain style of management. 

Primary among these reasons is the motive of collectivism. For secondary reasons include: assertiveness, 

independence, stability, gain knowledge, justice, the spirit of competition. 

Depending on the purpose of a certain kind of motive and are targeted at a group of workers compensation: 

internal or external. Practical implementation of these types of fees are quite pidkerovanoyu existing methods of 

management motivation. These are: economic motivation techniques, methods of social motivation, methods of 

psychological motivation, methods of power motivation, methods of moral motivation, method of designing and 

redesigning (also called semantic enrichment) activities and a method of attracting employees to management. Each of 

these methods is identical to a certain type of motives and in many cases virtually connecting more of them. 

Conclusions. Motivation system of administrative management and personnel management are automatically 

converted to a complex system of rewards and exposed in the context of a social, psychological and economic 

interaction. 

  


