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Cmammsa npuceéadeHa OyiHYyi 6NIUEY aHANIMUKU OAHUX Ha cmpameeii
KoHmeHm-mapxkemuuey. Poskpumo cymb 00HO20 3 HANpAMKI6 MapKemuHay —
KOHmMeHm-MapKkemun2y 6 KOHmeKkcmi Oioxcumanizayii  0isHecy. OCKilbKu
yugposizayia € 2100an1bHUM NPOYEcoM, AKUIl OXONTE 6¢i cghepu cychilbHO20
oAcumms (610 eKOHOMIKU 00 KyIbmypu), mo aoanmyeaHHs MAapKemuH206UX
cmpameeiti € NepulopsaOHUM 3a60aHHAM O KOoMnawil. BusHadeno, uwjo icHye
OeKinvka 6apiaHmieé opmyeanHa cmpamezii KoHmeHm-mapkemunzy. IIpome,
Hallbineul egpekmueHuM € anarimuxa oanux. Ilpoananizosano munu avaiizy OaHUX
ma Ha6eoeHo NOCIiO06HICMb (POPpMYGaHHA cmpamecii KOHmMeHm-MapKemuney Ha
OCHOGI aHanimuku oaxux. Ilpakmuune 3Ha4eHHA OAHO20 OOCNIOMNCEHHA NOJISACAE 6
MoMy, U0 60HO OA€ KOMNAHIAM PO3YMIHHA HACKIIbKU AHANIMUKA OaHUX 6NIUEAE
Ha po3pobKy ma egekmusHicms  3aCMOCYEAHHA — KOHMEHM-MAapKemuHey.
Buceimneno npobnemHi CMOpOHU  GUKOPUCMAHHA — QHANIMUKU  OAHUX  Npu
GopmyeanHi KoHmeHm-cmpamezii, no6 aA3aHOT i3 3axXUCMOM OAHUX KOPUCMYEAUi6.
Onucaro ycniuini Kelicu cmeopeHHs KOHMeHmM-MapKemuHey Ha OCHO61 aHalimuKku
oaHux. Pe3ynemamu 00CnioxHCeHHs MOXCYMb Oymiu 6UKOPUCMAHT KOMNAHIAMU OJs
niosuujeHHs egpekmueHocmi pooomu 6 HAnpAMKY NOULYKY ma 3aiyd4eHHi HOBUX

KIIEHMIG, pO36UMKY OI3HECY 1 AK HACIIO0K OMPUMAHHIO OLTbULO2O NPUOYMKY.

The article is devoted to assessing the impact of data analytics on content
marketing strategies. The essence of one of the marketing areas is revealed -
content marketing in the context of business digitalization. Since digitalization is a
global process covering all spheres of public life (from the economy to culture),
the adaptation of marketing strategies is a priority for companies. It is determined
that there are several options for forming a content marketing strategy. However,
data analytics is the most effective. The types of data analysis are analyzed and the
sequence of forming a content marketing strategy based on data analytics is given.
The article provides a description of digital communication channels used for data
analytics. It has been established that collecting information and using various

types of user data analysis help to obtain important information about the interests



of a specific target audience. Using this information, a company can create content
that expands its scope of activities, increases audience engagement, and stimulates
demand. The article analyzes the obstacles that can affect data analytics when
forming a content marketing strategy. First of all, this concerns the protection of
user data. The article describes the algorithm of actions used by data analysts
when forming a content strategy. It includes: setting goals and objectives,
collecting data, creating a profile of your target audience, using data to create
content, setting metrics, personalizing content, optimizing content distribution
channels, evaluating content effectiveness, and adjusting strategy. The practical
significance of this study is that it gives companies an understanding of how much
data analytics affects the development and effectiveness of content marketing. The
problematic aspects of using data analytics in forming a content strategy related to
the protection of user data are identified. Successful cases of creating content
marketing based on data analytics are described. The results of the study can be
used by companies to improve the efficiency of searching for and attracting new

customers, developing business and, as a result, obtaining more profits.

Knwuoei cnoea: oOaHi Kopucmyeadie, KOHmeHm-cmpamezii, uyugpposa
aHanimuka, MapKemuH206i iHcaiimu, onmumisayis KOHmerHmy (abo nepcoHanizayis
KOHmMeHmY)

Keywords: customer data, content strategy, digital analytics, marketing

insights, content optimization (or content personalization).

IloctanoBka mpodaemn. CydacHmii cmoci® JKUTTS  O0€3yMOBHO
XapaKTEePH3Y€EThCSI TAKHM IIEPI0IOM PO3BHUTKY, SIKHI BIJTHOCHTH JIFOJICTBO JI0 HOBOI
ermoxu — emnoxu mudporizarii. Bora Bkirrogae B ce0e BCl aCIIEKTH JXUTTEAISIIBHOCTI
cydgacHOi JroguHA. OCOOIMBO TICHHM BIJYYBA€THCS B3a€EMO3B 30K MDK Ol3HEC-
IporiecaMy Ta CIOXKHBadeM. MapKeTHHTOBI 1HCAHTH 3HAXOJTHCA B TOCTIHHOMY
MTONTYKY HOBHUX CXEM JIJI IPOCYBAaHHS TOTO YH IHIIOTO MPOJYKTY Ha pHHKY. BoHN

OHTHMi3YIOTL KOHTCHT Hi):[ CBOT'O KOpHCTYBaya.



IIpoTte, mocTae MUTAaHHS SK 1€ 3pOOUTH HalleeKTUBHIIIE, HalpO3yMHIIIIE,
o0 1me He OyJI0 arpeCHBHO Ta HaB S3JIMBO, IPH IHOMY O13HEC MIT PO3BHUBATHCA.
Oco0mnBO Take MATAaHHS MMOCTAIO B Mepioj] BiHHM. J[JI1 MOIMTyKy HOBHX IIIXO/IB B
pPO3BUTKY Oi3Hecy Ta (opMyBaHHSI CTpaTerii KOHTEHT-MapKETHHTYy OJHY 3
TOJIOBHHX pOJIei BIIIrpae aHATITHKA JTaHUX.

3a JOTMOMOrO aHali3y JIaHUX KOPHCTYBadiB, KOMIAHII MOXYTh
po3paxyBaTH IIOTpeOM CBOiI ayauTOpii Ta aJanTyBaTH CBiif KOHTEHT.
HaiironosHimnie B 1bOMy MpOIIEC] € T€, MO IU(pPOBa aHANITHKA IPYHTYEThCS HE Ha
IHTYITUBHUX MPUITYIIIEHHAX, a HAa peaTbHUX JaHUX.

AHaji3 ocTaHHIX JociaimkeHb i myoOsikamii. J[ipxurTamizamnis Oi3Hecy B
KOHTEKCTI PO3BHTKY €moXH ItndpoBizarii Ta ii BIUIMB Ha CTpaTerii KOHTEHT-
MapKETUHTY BHKIIUKA€E 1HTEepeC y 6ararboxX HayKOBIIiB.

Taki aBTopu sk C. O6ixox [1], JI. Paiixo [2], T. Butoycenko [3] cxomsarecs
Ha JyMIIl, 1[0 CHOTOJHI MHU(PPOBHUH MapKETHHT JAOCTYIHHUHI HE IJHIEe KPYIHHM
KOMITaHIsAM, SIKI MalOTh BelIHKl (iHAHCOBI Ta iHQOpMaIliiHi pecypcH, 1 a i BCIM
KOMIAHISIM Ha pUHKY. OCKUThKH NHGPOBUI MapKeTHHT BHPIBHIOE YMOBH BeJICHHS
Oi3HeCy, HAJalYH BCIM KOMIIAHISIM PO3BHBATHCS, 3allydaTH HOBHX KIIEHTIB Ta
OTPUMYBATHU IPHOYTKHU.

[ gocmipkeHHS (POKYCYIOThCS Ha METOJAaX Ta HAMpPSAMKAaX MapKEeTHHTY,
OJIHUM 3 SIKHX € KOHTeHT-MapkeTuHr. Hampukiaz, B. I'omy6 [4], C. KoGepHiok [5],
Kpacuncrska M. [6], Kpumceka A. [7] 3BepTaroTh yBary Ha KOHTEHT-MapKETHHT SIK
e(eKTHBHY CTpaTETi0 MPOCYBaHHS HA PHHOK TOBApPIB Ta MONIHPEHHS MOCIYT.

Y cBoix pobotax Taki aBTopH sAk: €. Benrep [8], T. Pabosa [9],
IO. TomameBcrkmii [10], T SAukoBens [11] aHamizyroTh BHAH CTpaTerii KOHTEHT-
MapKeTUHTYy, HaJalTh XapaKTEPUCTHKY NHGPOBHM  KaHAlIaM  3B’S3KY,
BHUCBITJIIOIOTh €()€KTHBHICTh BHKOPHCTAHHSA aHATITHKH JaHUX MpH (HOpMyBaHHI
CTpaTerii KOHTEHT- MapKETHHTY.

BujaineHHs HeBHpilIeHHX paHillle YaCTHH 3arajbHol npodjemu. [Ipore,
ICHYIOTh II€BHI 3arajbHi MPOOJIEeMH, 5Kl ITOTPEOYIOTH JI0JIaTKOBOTO JIOCTI/DKESHHS.
Ilepmt 3a Bce, 1e cTocyeThbes mimoopy kazpiB. [IpoanamizyBaB poOOTH MPOBITHUX
(haxiBIIiB, SK1 BUCBITJIFOIOTH TEMY BILUIHBY aHAIITHKH JAaHUX Ha CTpaTerii KOHTEHT-

MapKeTHHTY B €MOoXy IUQpoBI3aIlii, CIiJ 3a3HAYATH, [0 IMHTAHHIO IIII'OTOBKH Ta



maoopy daxiBIiB OpUALICHO Mailo yBard. [T —1mKkeHepH, JaTa-aHAIITHKH — 1€ Ti
npodecii, AKI 3’SIBIUINCA B €MOXY IUDKHATATI3AIli. Alle HE PO3KPHTO HAIpPsIM
criemiamizamii mux ¢axiBmiB. JIIA4 aHamMITHKH JaHHX HEOOXITHO 30HMpaTtH Ta
aHaI3yBaTH JaHl, MOJETIOBATH, BI3yali3yBaTH Ta IHTETPYBaTH I1X, YIPaBILITH
OazamMu JgaHuX Tomio. T00TO (axiBIsAM 3 aHANITHKHA JaHUX HEOOXIJHO MaTH
HaBUKH He TUIRkH ojHiei, IT -mpodecii (cucTteMHe aaMIHICTPYBaHHS YH
MpoTrpaMyBaHHs), a if HABUKU 3 CYMDKHUX HAYKOBHUX 0OJ1acTei.

IIle oxne muTaHHS, sike MOTpeOye cepHO3HOTO JOCIIKEHHS — II€ 3aXHUCT
JTAHUX KOPUCTYBauiB. AJle, SIK 1 B TONEPETHFOMY BHUIIA/IKY, 1€ MUTAHHS CTOCYETHCS
He JuImIe ojiHi€l chepH IISUILHOCTI. BOHO OXOILTIOE BEHKY KUIBKICTH 00JIacTel,
BKJTIOUAIOYH JIEpXKABHE PETYITIOBAHHS.

OTpuMaHi pe3yJbTaTH MOXYTh OyTH BHKOPHCTAHO B IIpolleci MiAOOpY
¢axiBIIB B KOMIIAaHIIO, SKa 3alMaeThCs AHAMTHKOIO JAaHHX IIPH CTBOPEHHI
CTpaTerii KOHTEHT-MAapKeTUHTY. J[OCTIPKEHHS MOXKE CIIY>KUTH IEBHUM TECTOM IS
MEPEeBIPKN 3HAHb JaTa-aHAMTHKIB MI0JI0 IMOCTIAOBHOCTI (OpMyBaHHS CTpaTerii
KOHTEHT-MapKeTHHTY Ha OCHOBI aHAMITHKH JaHuX. [l J1aHl € JIOT1YHHM
3aBEpIICHHSAM POOOTH Ta HAJAIOTh MPAKTHUYHHIT XapaKTep JAHOTO JOCIIKEHHS.

3arajiioM, 3TiTHO JOCIHIKeHb, KOHTEHT-MApPKETHHT € BAXKJIUBHM €IE€MEHTOM
B IIpOIIECi CTBOPEHHS MAapKETHHIOBOI CTpaTerii N[00 MPOCYBaHHS KOMIIaHII Ha
PUHKY Ta 3aJIy4eHHIO HOBHUX KIi€HTIB. KOHTEHT-MapKEeTHHT Ha OCHOBI aHAJITHKH
JAaHUX Ja€ MOXKJIMUBICTh KOMITaHIsIM 301IBIIYBAaTH CBOIO BIII3HABAHICTh Ta aKTHBHO
B3a€EMOJIIATH 3 ayJUTOPIEIO.

MeTor nocailzKeHHs € aHali3 BIUIMBY aHAJITHKH JIaHUX Ha CTpaTerii
KOHTEHT-MapKEeTHHTY B €IOXY ITH(poBi3allii.

IloctanoBka 3aBaaHHA. Mera [JOCIDKEHHS BH3HAUMIIA HACTYIHI
3aBJaHHA: OMHCATH HACKUIBKU aHAJITHKA JAHUX BIUIMBA€ Ha CTpATerii KOHTEHT-
MapKeTHHTY; IIpoaHaIi3yBaTH e(EeKTHBHICT, AHAMTHKH JaHHX B IIpOIlecl
dbopMyBaHHS CTpaTerii KOHTEHT-MapKETHHTY.

Bukiax ocHoBHOro martepiaay. Y cydJacHHX yMOBaX [JiJKHTaI3aIlii
Oi3Hecy caMe MapKeTHHTY BIJBOJHTHCS KIIIOUOBA POJIb ONTHMI3AIlil iSUTBHOCTI
komrmadii. IIpoBigHi @QaxiBmi po3poOIAIOTE MapKETHHTOBI CTpaTerii A

PO3MIUPEHHS IIBOBOI ayIUTOPil Ta HAJATO/PKEHHIO 3aB’S3KIB 3 KIIIEHTaMH.



Cy4JacHHM HampsMKOM MapKETHHTYy CTaB KOHTEHT-MapKeTHHT. [ olloBHa
oro Meta — Ie CTBOpeHHA 1H(}opMarli (KOHTEHTY), sSKa € IIIKaBOIO IS IEeBHOI
niTEoBOI ayauTopii. [IpoTe, 0coOMMBICTh KOHTEHT-MAapKETHHTY TOJISATAE B TOMY,
IO 3aIliKaBJIeHI 0coOM (KIIEHTH, MUIROBA ayJUTOpis) HE JHIIE CIIOXHBAIOTH
KOHTEHT, a i IIIAThCA HUM, TOOTO PO3MOBCIOKYIOTE I0ro. A Iie, B CBOIO 4epry,
3a0e3meuye KOMIIaHII OOI3HAHICTh, PO3IMIHPEHHS cdep MISIBHOCTI, a TOJOBHE
3aJIy9YeHHS HOBHX KIII€HTIB [11].

OpHiero 3 mepeBar emnoxu mudporizarii B mporeci GopMyBaHHSA CTpaTerii
KOHTEHT-MapKeTHUHTY € BHKOPHCTAHHS [II/DKUTAT pecypcy JUIsi TOYHOTO
CIIpAMYBaHHS Ta MepcoHami3amii KoHTeHTy. KommaHii ¢opMyIOTh CBOI IUIHOBY
ayJAUTOPIIO 3aBISAKH BHKOPHCTAaHHIO NHUPPOBHX KaHATIB 3B'sA3Ky. Y Tabmmm 1
MpeJICTaBICHI BapilaHTH IMTHPPOBUX KaHAJIB 3B’ I3KY.

Taoauns 1. XapakTepucTuka nu¢GpoBHX KaHATIB 3B A3KY

No HasBa XapakTepHCTHKA

1. SEO (monrykoBa ONTIMI3aIlis) CucreMa, sKa 3a JOIIOMOTOIO KITIOUOBHX CIIIB
Ta  ONTHMI3aIil  KOHTEHTY  IIBHIIYE
BIJIBIJIyBaHICTh CaliTy

2. SMM (MapkeTHHT Yy coIllalbHHX | BukopucTanHsS oOHIaitH pecypciB Facebook,

MepeKax) Instagram, LinkedIn, Twitter, ams 3amydeHHS
KJIIEHTIB

3. KoHTeHT-MapKeTHHT CtpaTteriga, po3poOleHa Ha OCHOBI CTareii,

BiZeo, OyoriB, moakacTiB, 1HGorpaduku
3aJdydae IUIbOBY ayAHTOPI0. 3a JI0TIOMOTO0
aHaM3y JaHHX YTPHUMYE Ti.

4. Email-mapkeTHHr BukopucranHg eJIeKTpOHHOI IOIITH IS
KOMyHIKamii 3 kiieHTamMmd. CrOOH BXOIHTH
pO3CHJIKAa HOBHH, CHEIIaTbHHX MPOMO3HUIIL,
NePCOHATI30BaHNUX MOBIIOMIIEHB TOIIIO.

5. KonrekcTHa pexitama (PPC) Pexmama, sKa 3°4BIS€TbCAd Ha  calTax-
napTHepax 3a KIIFOUYOBHMH CIOBAMH Ta 4Yepe3
MOITYKOBI CHCTEMH

6. AHamiTuka Ta data-driven MapkeTHHT | AHali3 TOBEIIHKH KOPHCTYBadiB Ta JDKepel
Tpadiky JoTioMarae ONTHMI3YBaTH
MapKeTHHTOBl KaMIlaHIi Ta IIBHINNTH iX
e(eKTHBHICTD.

7. Influencer-mapKkeTHHT CmiBrpans 3 THMH KOPHCTYBadaMH, XTO Mae
BENHKY ayIHUTOPII0 B COIANbHHUX Mepeikax.
[le momomarae KOMMAHISIM 3HAWTH HOBHX
KIIE€HTIB 4epe3 peKOMeHJamii THX, KoMy Il
KITICHTH JTOBIPSIOTD.

Jicepeno: ckraoeno Ha ocHosi [12]




3 pO3BUTKOM €IMOoXu MudpoBizarii 3 aBrincs HOBI nmpodecii. OHa 3 HIX —
nata-aHamiTuk. CiiJ 3a3HAYNTH, IO 3a 9aT-00TaMH, PEKOMEHJAIIsAMH, Pi3HHMH
BHJIaMH DPO3Mi3HABAILHUX CHCTEM TOMIO «CTOSATH» came jaara-aHamitika [3]. B
OCHOBI ITI(POBOTO MAPKETHHTY JISKHUTH ITUPpOBa aHATITHKA. BOHa, B CBOIO Wepry,
€ THM MaTepialioM, 3 SKHM IIPalioOTh JIaTa-aHAIITHKH. Y CBOiil poOOTI BOHH

BHKOPHCTOBYIOTH Pi3HI THITH aHAI3Y JIAaHUX, SK1 IIPEJICTaBJICHI B TaOIHIII 2.

Taoauns 2. Tunu aHaxizy 1aHHaX

Ne HasBa XapakTepHCTHKa

1. | CratucTnaHHIT aHATI3 ["ooBHHIT IHCTPYMEHT JUIS 00poOKH JaHuX. Bin
30Hpae, OMNNCYe Ta aHami3ye naHi. Jlomomarae
3pO3yMITH OCHOBHI HaIpsSMKH, 3aKOHOMIPHOCTI,
3B’ SI3KM.

2. | JllarHOCTHYIHMIT aHATI3 [HCTpyMEHT, KMl  BHSBISE€  IPUYHHHO-
HACIIKOBI 3B A3KH, BHSABIAE (AaKTOpH, IO
IPU3BENH JI0 INX Ta IHITHX HACIIIKIB.

3. | IIpennkTHBHMIT aHATI3 [TporHo3Ha oIliHKa, fka (OpPMYETHCS Ha OCHOBI
AITOPUTMIB, CTaTUCTHYHHX [aHUX, MHHYIOMY
JOCBIJI JUIA aHATI3y MaliOYTHIX pe3yIIbTaTiB

4. | ITpeckpHUIITHBHHUIT aHAII3 KommutekcHuil aHai3 molepeaHix THIIB aHATII3y
1 GOpMyBaHHS KOHKPETHHX peKOMEHJaIlil Ta
mopaj MO0 ONTHMI3allli KOHTEHTY.

Iicepeno: cmeopero Ha ocHosi [6]

Opmaiero 3 ocobmmBocTeil emoxm mudpoBizaliili € i MOCTIHHO MIHIHBHIMA
xapakTep. KOHTeHT-MapKeTHHT He € BHHATKOM. TOMy aHAJTITHKA JaHUX € caMe THM
MEXaHi3MOM, SKHIl JIeKUTh B OCHOBI ()OPMYBaHHS CTpATeril KOHTEHT-MapKETHHTY.

30ip 1HbopMaIrii Ta BHKOPHCTAHHSI pI3HHUX THINB aHATI3y JaHHX
KOPHCTYBauiB JIOIIOMararoTh OTPHMATH Ba’KJIHBI BIJIOMOCTI MO0 1HTEPECIB IIEBHOI
IIUTFOBOI ayAUTOpii. 3a JOomOMOTO0 ITi€l 1H(OpMAaIli KOMIIaHISI MOXKE CTBOPIOBATH
TOH KOHTEHT, SKHH po3muproe cdepy Ii MISATBHOCTI, MABHINYE 3aTyYEHICTH
ayAUTOpii Ta CTUMYJIIOE TIOMHUT. A TOJIOBHE, 310paHi JIaHl JOIIOMaraiTh CTBOPHUTH
SIK PETPOCIEKTHBY, TaK 1 IEPCIEKTHBY Ti€l 4H IHMIOI cTparerii. B pesynpraTi
KOMITaHisl OTPHMY€E peTelbHE MIOCIIDKEHHS, SKe HaIpaBJIeHO HE IIPOCTO Ha
ITiIBUIIIEHHS KOHKYPEHTOCIIPOMOJKHOCTI, a f Ha pO3yMIHHS THX 3aKOHOMIPHOCTEI
YH TEHJCHINI, SKI CHPHAIOTH, OUIBII JeTAIPHOMY 3HAllOMCTBY 31 CBOEIO

ayUTOPi€T0, MO MIPU3BE/IE 0 11 JIOSUTFHOCTI B MaiiOyTHROMY [13].




[IpoTe, iICHYIOTH JIeSIKI TIEPETIKOIH /111 OTPUMAaHHS Ta 00’ €KTHBHOTO aHATI3Y
naHux. [le mepmn 3a Bce, CTOCY€ThCS 3aXUCTy JaHUX KopHucTyBauiB. [Iporec 360py
Ta aHATI3Y JaHHX BKIIOYae B ceOe 30epiraHHs B OJHOMY MICITI BEIHKOI KITBKOCTI
iHopwmarrii (IMeHa, KOHTAKTHI JIaHl, ICTOPIIO MOKYIIOK TOIIO) 1 BIJI TOTO SIKHiT Oy/e
3aXHCT TOTO YH IHITIOTO CEPBEPY, 3AICKHUTH €(DEKTHBHICTH poOOTH, TOOTO JIOBIpa
KJIIEHTIB JI0 KOMITaHii, a B pe3yJbTaTl YCHINIHICT, PO3BHTKY Oi3Hecy. B cT. 24
3akoHy VYkpaiHm «lIpo 3axmcT mNEepcoHalbHHUX JAaHUX» MIEThCI PO TeE,
IIIO BOJIOALUIBIN, PO3MOPSIIHHKH IIEPCOHAIBHUX JaHHX Ta TPETI 0coOH 3000B’s3aHI1
3a0€3MeYNTH 3aXUCT IUX JaHUX BIiJ] BUIAJKOBHX BTpaTH al00 3HUIIEHHS, BiJ
HE3aKOHHOI OOpOOKM, y TOMY YHCII HE3aKOHHOTO 3HHUINEHHS YU JIOCTYIy [0
MepCOHATBHUX JaHuX [14].

Jlns OUThII TIIOOANBEHOTO aHAMI3y JaHUX KOPHCTYBAadiB BHKOPHCTOBYETHCS
cucrtema Big Data. Ile Bemmkuit kiactep iHGOpMaIlii, Mo MOCTIHHO OHOBITIOETHCS 3
PI3HUX JKepel (CoIiaTbHI MEPEXKI, IMONIYKOBI CHCTEMH, TPAaH3aKIIll TOIO). 3BICHO,
JUISL OJTHIET KOMITaHIl Taka CHCTEMa € HAJITO INI00anbHOI0. Alle SIKINO, HAIIPUKIIA,
BIIACHHKY TOPTOBEIBHOI Mepexki HEeoOXiTHO OINIHHUTH IMONUT HAa BEJIOCUIIEIH B
OaraThOX Mara3spHax B PI3HHX MICTaX, 3HaJ00UThCS cucteMa Big Data [15].

[HCTpyMEHTaMHU 11711 CTBOPEHHS KOHTEHT-MapKETHHTY Ha OCHOBI JaHUX €:
Google Analytics, Ranktracker, BuzzSumo, SEMrush, Apedu, Google Data
Studio.

JI1s po3poOKH KOHTEHT-CTpATETii Ha OCHOBI JIaHMX HEOOXITHO KepyBaTHCS
MeBHUM anaroputmowM it (Puc. 1):

— IIOCTAaHOBKAa IIUIEH Ta 3aBJaHbh — Ha IOYATKy pPOOOTH HEOOXITHO
3pO3YMITH Ha SKilf 3 MUIed CKOHIIEHTPYBAaTHCS: IMI3HABAIBHICTh KOMIIaHII,
3/I00yTTA HOBUX KIII€HTIB YH YTPUMAaHHS BJKE ICHYIOUHNX KIII€HTIB;

— 30lp maHHX — IIel Ipoliec Iepeabadae 30ip 1HGOpMAIii 3 PI3HHUX
JOKepell JUIsL OTpHUMaHHA 1HQopMalii MO0 MUTROBOI ayauTopii (i 1HTepecH,
BIIOJI00AHHS TOINO). [ 1IBOTO J1aTa —aHANITHKH BHKOPHCTOBYIOTH TaKi peCcypCH:
BeO-aHAITHKA, AHAMITHKA COIMAJIBHUX MEpPEX, IOCIIDKCHHS KIIOYOBHX CIIIB,

BIATYKH KJII€HTIB, aHAJI3 KOHKYPEHTIB;



— CTBOpPEHHS MPOQIII0 CBOEI MUILOBOI ayAHTOpil — aHAII3 MOBEIHKH,
CTBOPEHHS MOPTPETY KIII€HTA, CETMEHTAIIIS ayIUTOPii;

— BUKOPHUCTAHHSA JaHUX JUISI CTBOPEHHS KOHTEHTY — BpaxyBaHHS
IHTEpECIB ayJauTOpii, CTBOPEHHS IHTEPAaKTHBHOTO KOHTEHTY, «poboTa HaJ
MMOMHJIKAMU» B MUHYJIOMY KOHTEHTI;

— HaJaMTyBaHHS METPHK - A/B TecTyBaHH:, BIICTE)KEHHS ITOKa3HHUKIB;

— IIepCOHAMI3aIisl KOHTEHTY — PpO3YMIHHS 1HIUBIAyaJIbHHX IOTpPed
KJIIEHTA;

— ONTHUMI3aIlisl KaHalB pPO3MOBCIOJDKEHHS KOHTEHTY — aHali3
MMPOAYKTHBHOCTI KaHAIY JUCTPHOYIIi, aHATI3 TOBEIIHKH ayAUTOP1i, BHKOPHCTAHHSA
JIeSIKIX KaHATIB JJI 30UTBIIIEHHS BHIIMOCTI KOHTEHTY;

— OITIHKAa €()eKTUBHOCTI KOHTEHTY Ta KOPUTYBAaHHS CTpPATET1ii.

Buxopucranas OnruMmizanis
ITocTanoBka ninei JNAaHUX JUIS KAaHAIIB
Ta 3aBJaHb CTBOPEHHS PO3LOBCIO/DKEHHS
KOHTEHTY KOHTEHTY

Oniaka

301ip maHHEX edexTuBHOCTI
KOHTEHTY

CrBOpeHHs
nmpod Lo CBOET
IUTHOBOI ayaTOPil

Ilepconamizaris
KOHTEHTY

Puc. 1. llocainoBHicTh (hopMyBaHHSA CTpaTerili KOHTEeHT-MAapPKeTHHIY Ha
OCHOBI AHAJITHKH JaHUX
Jlotcepeno: cmeopeno Ha ocHosi [16]
Cnig 3a3Ha4UTH, IO TOJOBHA MeTa MAapKETHHTY- OTPUMAHHS BHTOIU IS
KoMmITaHii. B ymoBax miypkmramizamii Oi3HeCy Il€ MOXIJIHBO JOCSATTH 33 YMOBH

3aJI0BOJICHHS TMOTpeO KI€HTIB. [ OMOBHY poidsp B JaHOMY IIpOIleCi Tpae



IHAUBIIYadbHUI MAX1I, OCKUIBKH 3a0e3ledye OUIhIT TIHOOKY B3a€EMOJIII0 3
ayUTOPIEIO Ta MIJBHUIIYE PIBEHH 33 I0BOJICHOCTI.

Jl1s mpomnBiTaHHA O13HECY KOMITaHII HEOOX1THO TIOCTIHHO pO3BUBATHCA. AJle
el mporec BiAOyBaeThCcs HE TUIBKH 3aBIAKH JiDKUTamizamiii. Sk Oymo cka3zaHo
BHINE, 32 aBTOMAaTH30BAaHNMH IPOIECaMH YIPABIIHHSI Ta PO3BUTKY KOMIIAHISIMH
CTOSTh JIIOAW, a caMmMe IIepcoHal. «TeopeTHyHi IOCTI/DKEHHS CyJacHHX
(dyHIaMEHTAIBPHHUX TIpalh HAYKOBIIB 3 MPoOJIeM VIpaBIIHHA MOTHBAIIEIO
MIEPCOHAITy MIAMPHEMCTB JIO3BOJIIOTH 3pOOHUTH BHCHOBOK, IO CHOTOHI TEpe]
KEpIBHHIITBOM  0araThOX YKpaiHCBKHX IIMPHEMCTB IIOCTalla Mpodiema
OOTPYHTYBaHHS CHCTEMH MOTHBAIIL I PI3HUX KaTEropiil. MpaliBHUKIB 3 METOIO
MaKCHMaJIbHOTO BHKOPHUCTAaHHSA IX IHTEIEKTYaJIbHO-OCOOHCTICHOTO MOTEHINary
JUUIS PO3BUTKY MIAIIPHEMCTBA Ta JOCSATHEHHS IIUICH HAa PHHKY JISTIBHOCTI.

IIpoTte a1t po3poOKH CHCTEMH MOTHBAIII HEOOX1THO OIMIHUTH €EeKTHBHICTH
ICHYI0YOI CHCTeMH YIpPaBIIHHSI MOTHBAII€O, JUII YO0 BHKOPHCTAHO PE3yIbTaTH
COITIOJIOTIYHOTO ONMUTYBAHHS IIPAIiIBHUKIB IANMPHEMCTB Ta CHCTEMY OIIIHOYHUX
MTOKa3HUKIB, 3rPYIOBaHUX 332 OCHOBHHMH O3Hakammy [17]. OTxe, aHATITHKA TaHUX
BHKOPHCTOBYETLCS HE TUIBKH B IMU(PPOBOMY IpocTopi 1 GopMyBaHHS CTpaTeriil
MapKeTHHTY, a H I MEHEKMEHTY MOTHBAIlll Ipalll B KOMIAHII y BHIJIAII
ONNTYBaHb Ta aHKETYBAHHS.

be3yMOBHO, BeNHKi JOCATHEHHS B HANPSIMKY BUKOPHCTAHHS aHATITHKA
TAaHUX 3pobuia MDKATAII3aIs O13HeCy. Jlns I IBUILIEHHS
KOHKYPEHTOCIIPOMOKHOCTI KOMITaHii OPMYIOTh CTpaTeTii KOHTEHT —MapKETHHTY.
B nromy mporieci Ha mepmnii TUTaH BUXOITh TOTPeOH CrioXKiBaviB. BUABIeHHS Ta
MOIaNIbIlle 33JI0BOJICHHS IMHX TMOTPe0 € TOJOBHOK METOK (QYHKIIOHYBaHHS
KOHTEHT-cTpaterii. Jlypkmramizamis Oi3HeCy JeXHTh B OCHOBI ITH(POBOI
€KOHOMIKH — €KOHOMIYHOI [JISJIBHOCTI 31 CTBOPEHHS, pPO3MOBCIOKEHHA Ta
BIPOBA/DKCHHSA MU(POBUX TEXHOJOTIH 1 MOB’A3aHUX 3 HUMH IPOJYKTIB 1 HMOCIYT
[4].

Crmii 3a3HAYUTH, MO0 BIUIMB aHANITHKA JaHUX Ha CTpaTerii KOHTEHT-

MAapKCTHHTY € OYCBHIHHM. Ha AOKa3 JaHOI'0 TBEP/KCHHA MOXKHA HABCCTH



MPUKJIAIA YCIINTHAX KEeHCIB CTpaTeriii KOHTEHT-MapKeTHHTY Ha OCHOBI aHAITHKH
JAHUX:

1. Kommaniss Coca -Cola. IlpoamamizyBaB jaHi KimieHTiB, Ha 150
IUIAMIKaX OyJI0 HaJpyKOBaHO HANMOMyJApHINI iMeHa. MeTa KaMmIaHii Iojsraja
o0 CIIOHYKAaTH KIE€HTIB KymmyBaTh Harii Coca-Cola Ta AUTHTHCS HUMH 3 JIPY3sIMU
Ta YWICHAMH CIM'T 13 IIUMH KOHKPETHIMH IMEHAMH.

2. ITnmatdopma Pinterest. Ha ocHOBI aHaIi3y JaHWX KOPHCTYBadiB, OYIIO
CTBOPEHO €-mail pO3CHIKH 3 TEKCTOM «IIl 1€l I TeOe» ISl yTPHUMaHHS KIIIE€HTIB.
B mmcTi Oyno po3mimnieHo 300pakeHHS 13 peieBaHTHM KOHTEHTOM ajpecaTa. Taka
CTpaTerisi BUSBUIACH JY)KE YCIINIHOK, TOMY IO MEBHA KUIBKICTH KOPHCTYBadiB
MOBepHYyJacs Ha IaThopMmy.

3. Kommanis Netflix. AmHamizyrounm 3BHYKH Ta MNEPErVIIAH KOXKHOTO
KOpPHCTyBaua, KOMIIaHIS HaJae I1HIUBIIyalbHI PEKOMEHJAIlll CTOCOBHO BHOOpY
¢bUTBEMIB 1 Telemoy. Taka mepcoHai3allis 3irpaja BUPIMIaIbHY poJb Y JOCATHEHHI
YCITIXY, TOMY III0 BOHA MATPUMYE IHTEPECH KIIIE€HTIB 1 3MYIITy€ X TOBEPTUTHCH.

4. [Imatrpopma Amazon. AHaTI3YIOYH ICTOPII0 MOKYIIOK Ta IOBEIIHKY
KOXKHOTO KJII€HTAa KOMIIaHIS Hajae IM I1HAUBIAyaTbHI PEKOMEHJAIl 00
MPOYKTIB, K1, MIBH/IIIE 3a BCE, 1X 3aIMKaBIATh. [ aKHil MIIX1J] JOMIOMIT I1aTdopMi
JIOCATTH YCITXY, aJKe BIH €)eKTHUBHO CTHMYJIIOBAB 3aIlIKaBJICHICTh Ta AaKTHBHICTH
KmienTiB [11].

BucaHoBkn. Emoxa mudpoBizarii CmoHyKae 10 HOBHX METOIB BEJICHHS
oi3ecy. KpiM 1mporo, Ha po3BHTOK Ol3HeCy BIUIHBAIOTh IE€BHI BHKIHKH. Tak,
COVID-19 BHiC cBOi KOPEeKTHBH, uepe3 JAeAKH dJac BiiiHa. KUIBKICTH IHTEpHET-
KOPHCTYBauiB 3pocja He TUIBKA B YKpaiHi, a MO BChOMY CBITY. BOHU CTaroTh
MOTEHIIIHUMH Ccy0’€KTaMH MapKETHHTY, SIKHH TaKoXX po3BHBaeTbcs. OIHUM 3
HaIpsIMiB PO3BUTKY CTaB KOHTEHT-MapKETHHT.

Hait01mpm edeKTHBHI JOCSATHEHHS KOHTCHT-MAapKEeTHHT 3J00yB Ha OCHOBI
aHamzy paHuxX. lle Takwil mMAXi7, SKAH JO3BOJISIE 3PO3YMITH TOTPEOU CBOEL
IIUTROBOI ayJIHUTOPii, a TaKOX 3a0e3MeYNTH KOMIIaHIi O00I3HAHICT, Ha PHHKY Ta

peﬂeBaHTHiCTB. T'omoBHa XapaKTCpHa pHCA KOHTCHT-MApKCTHHI'Y ITOJIATAE B TOMY,



IO BIiH JIO3BOJISIE BIICTEKUTH NUISAX, SKHH MPOXOJUTH CIOXKHBAY BiJ] 3aIlUTY B
ITOTNITYKOBIH CHCTEMI TOI YH 1HIIOI IMTOCITYTH/ TOBapy JI0 31HCHEHHS TPaHCAKITII.

AHaTiTHKa JJaHUX Ma€ BEJIMKHH BIUIHB Ha ()OPMYBAHHS CTpPATerii KOHTEHT-
MapkeTHHTy. Tomy mio 30ip Ta aHam3 JaHUX MPO KOPHUCTYBAYiB JI03BOJIIE
CTBOPIOBATH iX JeTanbH1 nmpodimi. Ie, B cBoro uepry, popmye po3yMiHHSI KOMITaHIT
mpo moTpedm KopucTyBadiB. KpiM 1boro, 3a pe3ynbTaTaMH aHAi3y JaHUX
KOPHCTYBaYiB MOJKHA MTPOTHO3YBAaTH MalOyTHI 3aITUTH.

IIpoTe, ICHYIOTE AesAKI IMEPEIIKOIH, K1 IIOB’sI3aHi, IIEPII 3a BCE 3 3aXHCTOM
naHnX. Jlesaki KopHCTyBadl MOXKYTh 3MIHUTH 1H(pOpMaIio Ipo cede abo cBoi
BIOJOOAHHS, aje CHCTeMa aHalli3y JaHHX HACTUIBKH YITKO IpaIfioe, IO TakKl

TOTPINITHOCTI € HEBU3HAYHIMU.
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